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The old adage that "many hands make light work" and the oft-repeated quote from 

anthropologist Margaret Mead aptly describe the recently-formed nonprofit, Covid 

Response Network (CRN). The organization started as a response to needs noted by 

one local citizen and, as the pandemic gathered momentum, so did CRN's mission 

and commitment evolve. Quickly, a board and a group of steadfast volunteers 

signed on to the task, finding where their efforts could be most helpful. 

Meet this small (and growing) group of thoughtful, committed citizens.   

Never doubt that 
a small group 
of thoughtful, 
committed citizens 
can change the 
world. Indeed, 
it is the only thing 
that ever has. 

Margaret Mead

many handsmany hands
Come for the LISTINGS .  Stay for the STORY.

      MENDOCINO COAST PROPERTY  |  LIFESTYLE  |  COMMUNITY      MENDOCINO COAST PROPERTY  |  LIFESTYLE  |  COMMUNITY

realestatemendocino.com  |  Real Resources: COVID-19 Guide and Events—page 15

Illustration 157800105 ©
 Gloria Rosazza | Dream

stim
e.com

ID
 1

92
80

19
98

 ©
 P

at
ric

k 
M

ar
ce

l P
el

z 
| D

re
am

st
im

e.
co

m



VACATION RENTALS
VACATION RENTAL MANAGEMENT

WWW.PACIFICBLUE.BIZ    CARLON@PACIFICBLUE.BIZ
707.357.2520

BEAUTIFUL 1± ACRE OCEAN VIEW PROPERTY 
with southern exposure, mutual water, underground utilities, 
and high-speed internet available. Located in the desirable 
Surfwood IV neighborhood, just 2+ miles north of town. This 
gently sloped property is ready for your single-story home.  

     Offered at $259,000

INVENTORY IS LOW.
INTEREST RATES ARE LOW.

NOW IS A GREAT TIME TO SELL!
CALL KIRA 

TO SEE WHAT YOUR HOME IS WORTH!

KIRA MEADE 
broker associate
BRE# 01220296    

707.357.2194
Kira@mendosir.com
MoveToMendocino.com   

Each office is Independently owned and operated

TWO LOCATIONS TO SERVE YOU 7 DAYS A WEEK  
 1061 Main Street, Mendocino   707.937.5822    |    703 North Main Street, Fort Bragg  707.964.3610

Your real estate 
professional 
on the 
Mendocino Coast!

Many Hands—Continued on Page 3
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PUBLISHER'S NOTE: ZIDA BORCICH
The Oxford English Dictionary defines a “group effort” this way: Coordinated or con-

certed effort by a group of people; something achieved through the efforts of a number 
of people, and for which credit should be shared. I started to think about putting this 
story together during Zoom board meetings of the Covid Response Network, the famil-
iar grid displaying an interesting person within each frame, with their coffee mugs and 
bookcases, their dogs and their concerns, all expressing a mutual desire to do some-
thing about COVID-19 on the coast. They brought with them their overlapping talents 
and skills: some with huge experience with nonprofits, some with doctorates, others 
as longtime activists, as medical people, businesspeople, and as plain old concerned 
citizens. To me, it was a visual depiction of “a group effort,” and I wanted that to be 
reflected in the actual structure of the editorial you are beginning to read here. A group 
effort is a beautiful thing, even when fraught with the pitfalls inherent in trying to get a 
bunch of disparate souls to cooperate and come to consensus. I noted that this group 
had none of that bumptious energy, though the personalities are all exceedingly far 
from milquetoast-y. The goal was the thing, not the ego, and work proceeded apace, 
the credit shared. 

I began to think of our group and about our Real Estate Magazine March story-—
coming out almost exactly a year since the virus invaded us and changed all of our 
lives—as if it were a sort of “quilt.” Each “square” of it created by a different person’s 
talent and perspective, the “squares” stitched together into a cohesive yet individu-
ated, possibly beautiful, pattern that would protectively spread over our coastal com-
munities in a field of care and fortification. 

I read a beautiful story in The Atlantic about Bhutan, the country with a Gross National 
Happiness Index and a Happiness Czar [“The Unlikeliest Pandemic Success Story,” 

February 10, 2021], and how that country has kept the rate of COVID-19 spread to an 
astonishing minimum. How did they accomplish such a thing as the virus has raged 
out of control in so much of the rest of the world? Clearly, it is because it has a deeply 
ingrained culture of caring for the common good; they were willing to lay aside their 
egos for the sake of the collective safety of their society, further, they pursued a goal of 
resilience. Dr. John Gallo, who with Dr. Richard Miller started Covid Response Network, 
said, “When we were forming CRN we were experiencing supply-chain shortages on 
the coast including lack of toilet paper, cleaning supplies, ground beef, bicycles, face 
masks, electric panel circuits, and plywood selection, among other things. We ac-
knowledged that it could get much worse by the winter if the trend continued and if 
no vaccine was available yet. So we formed a second organizational goal: Build our 
Resilience. Resilience is the ability to bounce back from an impact, or simultaneous im-
pacts, such as COVID-19, rising unemployment, supply chain shortages, public safety 
power shutoffs, fires, and more.”

As Baile Oakes, one of Covid Response Network’s most active volunteers, put it in an 
email to our group after he read the Bhutan story: “All the goals we want to achieve are 
ultimately linked/dependent upon the long-term need for us as a people to embrace the 
we…living/acting for the common good of all Creation. Yes, a huge paradigm shift…
Bhutan shines a light to help us find our way. At the same time, Bhutan had long 
ago embraced the paradigm of living for the common good.” He ends with this poetic 
thought: “We [CRN] have already taken a valuable step along this path with our present 
service. May we all help each other along the path into a deeper remembrance of the 
abiding love and grace of peace dwelling within us all.”  

COVID RESPONSE NETWORK (CRN): THOUGHTFUL, COMMITTEDCOVID RESPONSE NETWORK (CRN): THOUGHTFUL, COMMITTED

many     handsmany     hands



Many Hands—Continued on Page 5

BEST  RE AL  ESTATE  SERVI CESBEST  RE AL  ESTATE  SERVI CES
phone: 707-YES-BEST (707.937.2378) 

bestres.com | best@mcn.org

    Peter White 

B RO K E R

Count on Real™ 
Lic. No. 01132984

Move right into this HuckleBerry 
Flats Home on big, open yet private, 

1/2± acre in sunbelt. High ceiling, 
3 bedroom, 2 bath, 1,650± sq. ft., 

manufactured home on perimeter 
foundation with two-car garage.  

Nice sitting decks; solid and  
comfortable; turn-key. $425,000

Ocean View Elk Bungalow  
Two bedrooms, 2 baths (!) and studio. 

Older, compact, with sweet feeling. Backs 
up to large open land; practically across 

street from Greenwood State Beach. 
Always a Great Day In Elk! $549,000

Elk Ocean View 19.8+/- Meadowland 
Acres gently above Always a Great Day  

(In Elk) town; panoramic horizon 
and pastoral setting; great homesite 

shouldering Coastal hills.  
What a feeling... $390,000

Kara Zilboorg, Associate Broker.   Notary Public.Kara Zilboorg, Associate Broker.   Notary Public.
Cell: (707) 357-4279  email: kara4re@mcn.orgCell: (707) 357-4279  email: kara4re@mcn.org  | | DRE# 01932502DRE# 01932502

Amy Cavanaugh-VolkAmy Cavanaugh-Volk,,  Sales AgentSales Agent | DRE#01904391  | DRE#01904391 
Cell 415-254-6882 | amycvolk@gmail.comCell 415-254-6882 | amycvolk@gmail.com

Many Hands—Continued from Page 2
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DR. RICHARD LOUIS MILLER MADE IT HAPPEN
Interview by Zida Borcich

Richard Louis Miller, M.A., Ph.D. provided the original impetus and financing to start 
the nonprofit, Covid Response Network (CRN), dedicated to fighting COVID-19, early 
on in the pandemic’s development. The coast’s small population and rural isolation, 
he knew, ran counter to obtaining a lot of help from outside agencies, and he and his 
cohort predicted that the virus would be severe and unprecedented in our lifetime. He 
also knew our cohesive community could be relied on to step into taking actions that 
would promote safety and self-sufficiency. 

What prompted you to create an organization to increase awareness of ways to avoid 
getting COVID-19?

In the early weeks and months of the pandemic, knowing that our remote community 

was not going to get adequate COVID-19 testing, and witnessing the lack of signage in 
our community (asking people to wear masks and socially distance), along with see-
ing the large number of people not wearing masks, I knew something more needed to 
be done. The Junto [a social improvement organization founded in 1727 by Benjamin 
Franklin, with cells of ten or twelve people who meet regularly for self-improvement all 
over the world] meetings on Zoom I was hosting became a magnet for others thinking 
the same way, including Dr. John A. Gallo. (Not to be confused with his father, retired 
Dr. John L. Gallo.) Dr. Gallo and I met about this in person, and we decided to create an 
organization rather than continue with piecemeal actions. 

Initiating a new nonprofit is no mean task. How did you conceive of the goals, vision, 
mission, and, by the way, how did you choose your board?

The goals were easy and clear: without adequate testing and contact tracing, what 
was left for us to address were masking, distancing, and hand washing. I hired Dr. 
Gallo as CEO and together we created the Covid Response Network and hammered out 
our goals. 

It’s interesting that CRN started out with this two-tier concept of CRN standing for 
Covid Response Network and then eventually would be evolving into the Mendocino 
Coast Resilience Network. Was that something that grew out of initial conversations, 
or anyway how does that concept work? How will the second CRN’s work differ from 
the first CRN? 

Dr. Michael St. John was also attending the meetings. He, Dr. Gallo, and I immedi-
ately agreed that this pandemic was just one of many forces majeures that our commu-
nity would face and CRN was thus the beginning of a citizens action group created to 
prepare ourselves for the inevitable. John was instrumental in all phases of this startup 
venture and he served gallantly and tirelessly, wearing many hats. 

Together we took the critical step of assembling a powerful board of directors includ-
ing Dr. Michael St. John, Dr. Nick Cozzi, Paul Katzeff, Charles Bush, and, of course, 
yourself. [Dr. Gallo has since stepped down as CEO and joined the board.] Once we had 
the board assembled it was truly a total team effort and soon thereafter many people 
volunteered to help with the tasks of passing out masks and installing signs.

CRN is dealing with one issue now: protecting us from COVID-19. Then the Men-
docino Coast Resilience Network will prepare for all future issues and events. 

What have you learned since you had the idea, from starting from scratch with just 
a few local volunteers to now, with a working board, new ED, and lots of willing vol-
unteers?

ABOVE: Covid Response Network is working on several ad campaigns that encourage people to keep 
on keeping those masks in place. This one features a drawing by Real Estate Magazine founder, Chuck 
Hathaway.  

707.813.8388

Coast offiCe: 
18200 North Highway 1

Fort Bragg 

4 bedroom, 3 bath, 
spacious family 

home on 0.3 acre

Stable, long-time family 
neighborhood. $610,000

inland offiCe: 
665F North State Street 

Ukiah

Rob boRCiCh  
BROKER  |  BRE# 01361297

COVERING THE COAST AND INLAND MENDOCINO COUNTY 

IN ESCROW!

Mendocino Pacific         Realty

LAND
IN ESCROW: 3 acres near Mendocino Coast District Hospital .... $790,000
SOLD: 18-acre vineyard AG land .................................................. $800,000
SOLD: 63 acres, Richards Road, Redwood Valley. Locked-gate privacy, 
water, and spectacular valley views .................................................. $408,000

FOURTH-GENERATION MENDOCINO COUNTY COAST RESIDENT

Former planning Former planning 
commissioner—commissioner—

familiar withfamiliar with
inland and coastal inland and coastal 

zoning issues.  zoning issues.  
No question too No question too 

insignificant.insignificant.

MASK UP! 
Make COVID-19

EXTINCT! 

FOR THE MENDOCINO COAST



Looking for a gem?

45280 Main Street  .  Mendocino

@mendocinosandpiper

707.937.3102

Largest seLection of affordabLe jeweLry
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For information about advertising in Real Handy Ads Call 357-4371 and ask for Lisa 
Or write to:  Real Estate Magazine, 160 South Harold Street, Fort Bragg, CA 95437

435 N. Main Street 
Fort Bragg, CA 95437
(707) 961-0911
www.lsndesign.com

Schlosser, Newberger
ArchitectsArchitects

Architecture, Landscape Design 
& Energy Analysis

Diana

PO Box 395 • Albion •California 95410
www.dianawiedemann.com

Mendocino
Hardware
Hardware ·  Paint ·  Plumbing  

Electrical ·  Lumber 
Housewares

937-0375
10510 Howard Street 

Mendocino

Open 7 Days a Week!

ALBION DOORS & WINDOWS
New and Recycled

Unique Styles — Low Prices
Antique Door Hardware

Larry Sawyer & Harriet Bye
707  937-0078
knobsession.com

707•357•7044 
KITCHENS • BATHROOMS • DECKS & PORCHES  

DOORS & WINDOWS • CUSTOM CARPENTRY
www.twobearsremodeling.com

License #1022538

TONK’S
TREE SERVICE
• CERTIFIED ARBORIST WE-9236A

• SPURLESS PRUNING 
• VIEW & SUN IMPROVEMENT

• HAZARDOUS REMOVALS
• STUMP GRINDING
• BRUSH CHIPPING

• 60 FT. AERIAL LIFT
• STORM CALLS

OWNER OPERATED • CA LIC. NO. 798911

964-6209
www.tonkstreeservice.com

E-mail: tonk@mcn.org

S

our roots run deep

License # C10-18-0000072-TEMP

Open daily 11 a.m. to 6 p.m. 
707-937-3123

Soldemendocino.com

Keeping the ‘Love In It’ 
since 2011

Come visit our new shop! 
45110 Main Street   |   Mendocino

Aaron Rosen,
Owner/Operator

License #OPR 10935

Locally Owned & Operated on the Mendocino Coast

• THOROUGH INSPECTIONS
• STRUCTURAL TREATMENTS 
• PROVIDING GENERAL PEST CONTROL
• ALTERNATIVES TO FUMIGATION AVAILABLE

964-7909
 247 North Main Street • Fort Bragg, CA 95437
 www.mendolaketermitecontrol.com

interiors • marketing • portraits • fine art

yvonneboyd.com
instagram.com/yveye

yvonneboydphoto@gmail.com

707-492-4103

Homeo-prophylaxis for classic and Homeo-prophylaxis for classic and 
modern day diseases. Effectively treats modern day diseases. Effectively treats 

a wide variety of acute & chronic a wide variety of acute & chronic 
conditions in adults and children.conditions in adults and children.

MAIN FOCUSES:MAIN FOCUSES:  Shingles, Digestion, Shingles, Digestion, Anxiety, Anxiety, 
Women’s Health, Flu-like conditionsWomen’s Health, Flu-like conditions

BOOK INTRO-CHAT OR APPOINTMENT ON ZOOM:BOOK INTRO-CHAT OR APPOINTMENT ON ZOOM:
shellygarrisonhomeopath.comshellygarrisonhomeopath.com

••CLASSICAL  CLASSICAL  HOMEOPATHYHOMEOPATHY
 Shelly Garrison CCHCCH

certified homeopath

Paul
Douglas

Architect

PO Box 1393 Mendocino
CA 95460
      707 937-3729
medarch@mcn.org

www.pauldouglasarchitect.com

Fort Bragg
Plumbing

Well Test Reports
Septic Tank Inspections

Complete Water System Service
Water Filtration Water Heaters

Complete Plumbing Emergency Service

State Cont. Lic. No. 407516
P.O. Box 1878, Fort Bragg, CA 95437

(707) 964-0604

707-357-0339
www.DancingDogDesignBuild .com

LICENSE #901297

DANCING DOG

DESIGN-BUILD

Design through Construction
Custom Homes and Remodels

KEMPER
ENVIRONMENTAL

�
Septic Consulting

Frank Kemper
707.357.2703

KemperEnvironmental@gmail.com

Debra Beck Lennox, AIA
Art & Architecture

User-friendly green design since 1985

707.937.0770
dblennox.com  
dblennox@mcn.org

Paul
Douglas

Architect
Architecture & Site Planning

Mendocino, CA
707 937-3729

medarch@mcn.org
pauldouglasarchitect.com

Lance Michael Sprague
LEED AP - MGBP

Green Building Design
Mendocino & Sonoma Coast

Office 707-962-8050 • Cell 707-813-1334
lancesprague@lmsdesign.org

www.lmsdesign.org

TOTAL 
RAINFALL*

for the  
MENDOCINO COAST

Total Rainfall 2009–2010  .  .  .  .  .  .  .  .  .  .  .  .  .  . 46 .89” 
Total Rainfall 2010–2011  .  .  .  .  .  .  .  .  .  .  .  .  .  . 50 .75” 
Total Rainfall 2011–2012  .  .  .  .  .  .  .  .  .  .  .  .  .  . 31 .82” 
Total Rainfall 2012–2013  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 31 .11” 
Total Rainfall 2013–2014  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 22 .90” 
Total Rainfall 2014–2015  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 29 .62” 
Total Rainfall 2015–2016  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 45 .33” 
Total Rainfall 2016–2017  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 54 .98” 
Total Rainfall 2017–2018  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 32 .00” 
Total Rainfall 2018–2019  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 44 .42” 
Total Rainfall 2019–2020  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 20 .91”

Total Rainfall 
2020–2021

To Date 13.19”
Total Rainfall 

January 20, 2021 to February 23, 2021

4.60”
This rainfall data was gathered at 

Mendocino City 
Community Services District

*Total rainfall is measured from July 1 of the preceding year  
to June 30 of the current year .

Lisa Aloha  Lisa Aloha  
Massage TherapyMassage Therapy

Offering:Offering: Therapeutic Massage Therapeutic Massage
Deep Tissue, Lomi Lomi Deep Tissue, Lomi Lomi 
Transformative BodyworkTransformative Bodywork
Thai, Yoga or Pregnancy MassageThai, Yoga or Pregnancy Massage
and Myofascial Releaseand Myofascial Release

Certified & Insured Member ABMPCertified & Insured Member ABMP

www.lisaaloha.massagetherapy.comwww.lisaaloha.massagetherapy.com

707-357-4371707-357-4371
Mention this ad for a $20 discount.Mention this ad for a $20 discount.
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 My belief in our community has been validated. We are a strong, collaborative, resilient com-
munity. I learned that we have excellent, empathetic civil servants in Sheriff Matt Kendall and Fort 
Bragg Police Chief John Naulty, both of whom have a long and deep love for our local citizens. I 
learned that our County Supervisor Ted Williams is also an honest extremely hard-working civil ser-
vant. And I learned that there are people in our community who are willing to make large sacrifices 
of their time and energy to help others.

What has been surprising?
I was surprised at how quickly our CRN came together and how little resistance we have met. 
What has inspired you?
My mother, a grammar school teacher in the slums of NYC, taught me to give, give, give, and 

give...and when you feel you have no more to give, then give a little more. 
Do you feel happy with CRN’s progress so far?
I will be happy when every coastal resident is vaccinated and has adequate food, warm shelter, 

health care, and opportunity for education. These are what I believe are the required basics that a 
democratic republic must offer in order to fulfill its promise of life, liberty, and the pursuit of hap-
piness.

Anything else you would especially like to have the coastal community know?
Here on the coast we have survived the decrease of commercial fishing. We have survived the 

closing of the lumber mills. We are surviving the pandemic, and we will recover from the economic 
devastation caused by the pandemic. We are resilient survivors.

We want CRN to serve as a model for other citizen action groups around the state and the 
country. 

In closing I want to say how fortunate we are to have attracted volunteers who have stepped up 
in incredibly generous ways to help protect our community. With sincere apologies to those I have 
missed I shout out to: Jane Bermudez, Sinead Bermudez, Keri Ann Bourne, Norman de Vall, Kate 
Dougherty, Jo Erickson, Susan Munson, Baile Oakes, Dr. Nancy Reynolds, Juliana Sanchez, Jeanne 
Smith, Kathy Wylie, and Loreto Rojas. 

We are always looking for more volunteers and donors, of course. Call us.
I wish us all excellent health, happiness, and gratitude for what we have together.  

I Made The New York Times (LOL)

I made The New York Times! Well, just a comment on the article “The Coro-
navirus Is Airborne Indoors. Why Are We Still Scrubbing Surfaces?” [The New 
York Times, November 18, 2020] The title actually tells most of the story. At the 
beginning of the pandemic, people were admonished to sterilize every surface, 
wash down all their delivered groceries with bleach, and generally go overboard 
with OCD cleanliness because at the time no one really knew how people were 
contracting the illness. After a year of living with and studying the coronavirus, 
it’s fairly well established that airborne respiratory droplets and close contact 
between people are the main culprits. Now that surface contagion has been 
widely debunked [as in this quote from an article in the journal Nature, January 
29, 2021, titled “COVID-19 Rarely Spreads Through Surfaces. So Why Are We 
Still Deep Cleaning?"The article states, "…studies have shown that the viral 
material left on surfaces is not actually able to infect cells.”] It seems that the 
procedures put in place months ago that were based on faulty assumptions 
have gained a sort of fossilized place in the rule books and in people’s minds 
and no one has taken steps to relieve businesses of the make-work chores or 
re-educate the public. 

I still go into grocery stores and see sales clerks diligently swiping down coun-
ters and shopping baskets and carts with toxic chemicals. Can the city council 
or the board of supervisors or even the Centers for Disease Control and Preven-
tion (CDC) take a step in the direction of helping businesses stay in business by 
announcing the suspension of these expensive and time-consuming measures? 

I spoke to an owner of a local supermarket who told me he had replaced two 
of their credit card processing machines after clerks were told to sanitize them 
after each customer touched them. The machines cost $1,200 each, and the 
bleach water had seeped into the works, shorting them out. This is not helping 
businesses, not helping keep people safe, not helping. Another owner of a local 
clothing store was dismayed that she’d had to close during periods of lockdown. 

“Surface contamination is not how it spreads and closing for weeks has been dev-
astating to our business,” she said. Even the CDC website says: “Spread from 
touching surfaces is not thought to be a common way that COVID-19 spreads.”

Real Estate Magazine  February 26, 2021   Page 5

DEFINING COVID RESPONSE NETWORK (CRN)

MISSION

The mission of the Covid Response Network is to do what we can as concerned people 
to make a broad, deep, and effective response to the threats of COVID-19. Our pilot region 
is the Mendocino Coast of California.

GOALS

1. Halt the spread of COVID-19 by: 

• advocating and supporting the rapid and efficient distribution and administration 
of tests and vaccines

• providing information links to national, state, and county resources and information 
concerning the COVID-19 pandemic

• passing on science-based information about the coronavirus, as well as prevention 
and containment practices to best facilitate the well informed personal decisions 
of our coastal community

2. Build our Resilience

Resilience is the ability to bounce-back from multiple, simultaneous impacts including 
COVID-19, rising unemployment, supply chain shortages in food and materials, public 
safety power shutoffs, fires, earthquakes, and more.

We’re defining scenarios and preparing for them with appropriate supplies, crops, 
infrastructure, strategies, and teams.

3. Build the Network so that existing efforts can share each other’s work and achieve 
our mutual goals; and so that we can communicate and coordinate for rapid, effective 
responses to whatever may arise.

VISION

We envision a diverse, resilient community here on the coast that is able to keep the 
number of COVID-19 cases down throughout the upcoming months in order to limit the 
number of hardships, deaths, and disabilities from the COVID-19 pandemic. All while 
working within the  limited hospital resources available (~2 ventilators, 12 ICU beds, for 
20,000 people). After the COVID-19 threat is defeated, we plan to transition to a new 

“CRN”—the Mendocino Coast Resilience Network—to address other threatening situa-
tions as they may occur in coming years.

PRINCIPLES AND PHILOSOPHY

We can choose to have both fiscal solvency and public health. Without public health, 
we cannot have fiscal solvency. We need to find ways to eradicate the virus, while at the 
same time providing an adequate financial social net.

Collaboration with other organizations with overlapping missions and goals is essential.
Clear communication with and among all segments of the local community is critical.
Our proposed strategy is to assist others, such as the Public Health Department, our 

hospital, the clinics, and the sheriff, in achieving our shared mission.

It's Real—Continued on Page 18
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 Seascape Realty
45050 Little Lake Street • P.O. Box 583 

Mendocino, California 95460

707 937-2121
www.c21seascaperealty.com • Lic. #01300756

ORIGINALLY BUILT in 1942, this 3 bedroom, 1 bath 
home has been completely renovated! New laminate 
� ooring throughout, new stainless steel appliances in 
the kitchen, new doors, (including a barn-style door 
for the bathroom, adding a touch of the rustic look), 
new roof, electrical, and plumbing. Open kitchen/
living room create a ‘’great room’’ effect. Simple but 
elegant! Easy care! Nice sized 0.18 acre backyard 
with outbuildings and a single-garage that needs 
some TLC. Near all of the amenities of the city of Fort 
Bragg.     (27650)  $429,999

OWN A PIECE of Mendocino village history as well 
as an excellent investment property. The Lisbon 
House, built in 1881, was completely restored and 
rehabilitated in 1984 to the original design. Some 
of the best ocean and village views in Mendocino 
can be seen from the wide south-facing deck and 
second-story of� ces. Includes a separate water tower 
building. You may fall in love with this property, and 
you will be paid well to own it. $79,860 gross annual 
income from many long-time tenants. A good mix of 
retail, of� ces, and studios. Separate meters for each 
tenant. Lots of parking and easy access make this the 
perfect property for destination businesses. Well-built 
and well-maintained. This property has only sold � ve 
times since 1881, indeed a rare opportunity. 

(26952)  $1,195,000

 ® and ™ trademarks of Century 21 Real Estate Corporation. Equal Housing Opportunity.        EACH OFFICE IS INDEPENDENTLY OWNED AND OPERATED.

 From Westport to Gualala • We have Century 21 Agents living and working in Westport, Caspar, Mendocino, Little River, Albion, Elk & Manchester. With the ability to serve you with all of your 
Real Estate needs! Come in to either of our offi ces and see our 33 residential, 2 manufactured in park, 11 commercial, 2 business and 46 land listings.  •  E-mail: C21fbssr@fortbraggrealty.co

 CALL  US TO RECEIVE AN AUTOMATIC  E -MAIL  NOT ICE OF  ALL  NEW L IST INGS!

LOCALLY OWNED

IN 1855 CAPTAIN DAVID LANSING built the � rst 
Victorian home in Mendocino village using redwood 
milled in San Francisco. Converted to a duplex in 
1938 and remodeled in 2012, it is now offered for 
sale along with a completely rebuilt water tower 
residence. Plenty of opportunity here. 1.465 acres 
zoned MMU 12k for potential minor subdivision, or 
a very large yard. Central heat, perimeter foundation, 
wood floors, dual-pane windows and updated 
kitchens. Easy walk to Big River Beach and village 
center. May be the last best investment in the village. 
Captain Lansing took advantage of getting in on 
the ground � oor of the timber rush. This may be 
your opportunity to get in front of a new rush to the 
Mendocino Coast.  

(27553) $1,850,000

ENJOY YOUR OWN mini botanical garden at the end 
of Walnut Street. Decks on the south and east sides 
of the house for outside entertaining. An automatic 
awning over the slider provides shade when you want 
it. The interior features large, exposed ceiling beams 
and a built-in bookcase. Upstairs, enjoy a small of� ce 
and two bedrooms, each of which has a walk-in 
closet. Dormers too! A ceiling fan is at the top of the 
stairs to keep the air circulating. (27570) $599,000

CORNER LOT with driveway access designated 
from Dana Street. PG&E, Cable TV and phone lines 
are in. Partially fenced level lot with mature alders. 
New owner would need to install sidewalks and 
move power poles.     (25124) $75,000

WANT TO CREATE a country homestead that 
can be private yet close to amenities and coastal 
recreation? Woodland property home to redwood, 
pine, tanoak, and huckleberry. A seasonal creek 
runs through an enchanting ravine. Ten Mile Cut 
Off Road passes through the property with coastal 
zone on the south and inland zone on the north. 
79 acres of possibility.  (27705) $399,000

DO YOU NEED room to roam, away from the city 
lights where you can see stars at night? Here, 
enjoy over 50 acres of trees, trails, and clearings. 
Cool summers and clean air. Lots of space to 
build your home, develop a horse property or 
just commune with nature. Drilled well, dirt road, 
and electricity are on the property. The majority 
of acreage is inland zoning. Just minutes from 
Mendocino, Fort Bragg, and numerous parks and 
beaches.   (27697) $580,000

MAJESTIC REDWOOD trees are the backdrop for 
this intriguing, split-level, four-bedroom home. 
The big deck off the living room is a private spot 
to soak up the sounds of nature. In addition, there 
are three sound and spacious outbuildings that 
could be used in multiple ways. Imagine the pos-
sibilities that are not limited to workshop, barn, 
and guesthouse.   (27696)  $575,000

PARCEL WITH SOUTHERN exposure located in desir-
able Surfwood IV with building plans for a dramatic, 
ocean-view, two-story home designed by local archi-
tect Diana Weidemann. Plans will need to be updated 
with an Administrative Coastal Permit. Mutual water 
and sewer available—no expensive perc tests or well 
drilling. Jack Peters Creek borders the east of the 
property and the ocean is nearby. Parcel #41 is ready 
for the home of your dreams.     (27388)  $205,000

Smarter 
Bolder 
Faster

WHISTLETOP Twenty plus years in Mendocino, 
this well-known and established shop on Main 
Street has a unique inventory. Gifts, clocks, 
chimes, clothing and many other items makes this 
shop a must-see among locals as well as visitors. 
Time for the owners to retire. Great opportunity. 
Leased space in one of the most visible locations 
in Mendocino. Inventory is not included in sales 
price.    (27014)  $60,000
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 Fort Bragg Realty
 809 North Main Street • Fort Bragg, CA 95437

707 964-2121
 www.c21fortbraggrealty.com • Lic. #01300755

 CALL  US TO RECEIVE AN AUTOMATIC  E -MAIL  NOT ICE OF  ALL  NEW L IST INGS!

Smarter, 
Bolder, 
Faster

 ® and ™ trademarks of Century 21 Real Estate Corporation. Equal Housing Opportunity.        EACH OFFICE IS INDEPENDENTLY OWNED AND OPERATED.

 From Westport to Gualala • We have Century 21 Agents living and working in Westport, Caspar, Mendocino, Little River, Albion, Elk & Manchester. With the ability to serve you with all of your 
Real Estate needs! Come in to either of our offi ces and see our 33 residential, 2 manufactured in park, 11 commercial, 2 business and 46 land listings.  •  E-mail: C21fbssr@fortbraggrealty.co 

LOCALLY OWNED

WATCH THE SUNSETS over the ocean from the 
comfort of your living room in this adult park 
for seniors age 55+. Two-bedroom home with 
two baths is an ideal home for full-time living 
or as a coastal getaway. These units are all 
owner-occupied only. Located next to Boatyard 
Shopping Center with Harvest Market and only 
minutes to the boat launch. Space rent of $575/
month includes water, sewer and garbage. 
Must apply and qualify for residency with park 
management.             (27610) $165,000

LOCATION on the ocean side of Highway 1. 
Rolling meadows surround the property. Privacy, 
gated, and on three-quarter acre. Custom-built 
home with steel frame, metal siding, and roof. 
New � ooring, paint, plus some � xtures. Master 
bedroom, bathroom, kitchen, dining, and living 
room on � rst � oor. Two bedrooms and bath 
upstairs. Large bedroom upstairs has a walk-
out sliding window onto an expansive deck 
with ocean view. Central heat and wood stove 
in living room. Large attached garage, � nished 
walls. Water storage tank, on well with newer 
pump. Second unit in back, fenced for privacy; 
storage, workshop or of� ce? (27712) $540,000

READY TO BUILD! County and California Coastal 
Commission approval for a lovely, 2,200 sq. ft., 
3 bedroom, 3.5 bath, two-story home designed 
by Deb Lennox. Dramatic ocean views from 
the living room, kitchen, and master bedroom. 
Located on rolling sand dunes adjacent to 
MacKerricher State Park in the highly scenic 
corridor just north of Ward Avenue. Drilled well 
is in place. Quiet privacy. Mini sunbelt. Seller is 
open to property trades. 

(27386) $750,000

THIS FULLY SUSTAINABLE, spacious, automated, 
multi-generational countryside home is ideal for 
remote work and school needs. The custom smart 
home is equipped with a professional-grade net-
work, enterprise WiFi which supports streaming 
and zoom needs, a dedicated THX home theater, 
over twenty touchscreens, backlit engraved key-
pads, distributed audio throughout the home, 
whole home video intercom system, commercial 
grade security (over twenty cameras) and smoke-
detection system, � ood and security light sensors, 
automated separately pumped irrigation system, 
automated lighting system that is easy to use, 
four zones of automated central air heating, steam 
showers, brand new furnace, two full kitchens, 
1,000 gallon below-ground propane tank, 3,000 
gallon water storage tank with built-in ozonation 
system.               (27631)  $2,190,000 

CUTE 2 bedroom, 1 bath home built in 1949 on 
spacious city lot with interior upgrades. Situated 
in an established neighborhood with a two-car 
garage. Perimeter foundation. Monitor oil heater. 
Home is on city sewer but has its own well. 
Currently rented. Close to shopping.  

(27679) $425,000

LOOKING FOR PEACE and serenity with ocean 
views? This four-bedroom home has plenty of 
space to live and make memories. This home 
takes advantage of the ocean views with a 
reverse living plan. The living and kitchen areas 
are on the top � oor. Expansive decks were all done 
in low-maintenance Trex decking. The property 
has had new exterior paint, a � fty-year roof, and 
dual-pane windows and sliding glass doors in the 
past few years. This home is in move-in ready 
condition with most of the furnishings available to 
be included making it a great option for a second 
home. County records show 1,908 sq. ft. plus a 
936 sq. ft. basement. The bonus room over the 
garage is nearly a blank slate. It would make a 
great media room or whatever your lifestyle needs 
for extra space.    (27512) $850,000

MOURA Construction built this incredible home in 
one of the area’s nicest subdivisions. The second 
owners have done extensive upgrades to this very 
unusual, 5 bedroom, 4 bath home. Quality from 
every view. Move-in ready. The lower � oor could 
be your new home of� ce or home-learning center. 
Easy access to town and Highway 20. Huge decks 
and nicely landscaped yard. Paved road for those 
winter days. Newly installed Bock heating system 
with zoned heating. Metal roof and Trex decking 
add to the � re safety.           (27561) $1,100,000

LARGE 0.25 acre commercial lot one block from 
Highway 1/Main Street and many amenities. 
Perfect location for your next commercial project. 
Possibly residential units with this zone 

(27703) $99,000

HIGHLY VISIBLE location at the entrance to 
Fort Bragg on Highway 20. Corner location at 
the access point for the Noyo Harbor Basin. 
County zoning of � shing village allows many 
commercial uses related to the � shing industry, 
marine electronics, small engine sales or repairs. 
This property has plenty of room to expand. Park 
and sell boats, bait and tackle shop or other 
� shing-related business. Almost half an acre of 
southern exposure and highway and South Harbor 
Drive frontage. Existing building was built in 
1944 with redwood construction, now producing 
residential rental income. There is much upscale 
potential on this site waiting for your ideas and 
imagination, or use it as a rental and getaway spot 
while you � sh and enjoy the coast or a home for 
your business.   (27257) $465,000

STUNNING OCEAN views from all thirty rooms 
of this Fort Bragg property which includes two 
separate two-story buildings; and two one-
bedroom apartments (one with one-car garage). 
Constructed in 1998 with recent upgrades. 
Situated less than one mile north of Fort Bragg 
bordering the old Hall Road; 1.2 acres. This 
location is next to the old haul road and then ocean 
bluff. Access to miles and miles of trail and ocean 
view and ocean access.       (27183) $5,600,000
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The Woods offers beautifully 
constructed manufactured homes 
for 55+ adults on 37 acres in the 
North Coast. Just a few minutes’ 
scenic drive reaches a pristine 
golf course, tennis courts, one  
of six state park beaches, or 
Mendocino’s famed art galleries, 
shops, and restaurants. Come 
see for yourself how active and 
vibrant, yet comfortable and 
secure life can be. To tour this 
exceptional community, contact 
The Woods at (707) 937-0294.

43300 Little River Airport Road 
Little River, CA 95456

(707) 937-0294 | sequoialiving.org

Homes
of refreshing

tranquility

The Woods is a community of Sequoia Living.

323 East Laurel Street, Fort Bragg (Home Offi ce)
Offi ce: 707-961-1020 • Fax: 707-961-1035 • www.allpointsrealestate.org

 Ruth Schnell Broker
ruths@mcn.org

Ted & Dodie Christian Realtors®
tedc@mcn.org

 All Points Real Estate Service

MATSON
BUILDING MATERIALS

22601 N. Hwy 1  |  Fort Bragg, CA 95437  |  Phone: 707 964 5170    
Store Hours: M—F: 7 a.m. to 5:30 p.m. Closed weekends

www.matsonbuildingmaterials.com

EVERYTHING YOU NEED IN ONE AWESOME PLACE!
LUMBER  |  PLYWOOD  |  ROOFING  |  FLOORING  |  DOORS  

TOOLS  |  PAINT MATCHING  |  STAINLESS STEEL  
CABINETS  |  PLUMBING  |  BRICK & BLOCK  |  ELECTRICAL  

INSULATION  |  SHEETROCK FASTENERS  |  WINDOWS      

           premier rOOFiNG DeALer

Saturday deliveries available by appointment!

®
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JUST SOLD! White water views in Mendocino with three homes included. The main house is 3 bedroom, 2 bath and 
is 1,446 sq. ft. The cottage was built as the original building in 1935, has been fully remodeled and is 700 sq. ft. The 
third is a 432 sq. ft. studio with remodeled in 2020. All three are currently successful vacation rentals. This would 
also make a great family complex, or keep one home for yourself and rent out the others. Turn-key opportunity with 
everything included to continue vacation renting or move in and enjoy the views.       MLS 27674. Sold for $1,780,000

TEN MILES OF BEACHES steps away to hike or bike to/from this lovely ranch-style home located steps from 
the Cleone Market and Purple Rose. Three bedroom, 2 bath home with bonus room and attached two-car garage. 
Spacious backyard for horse shoes, volleyball or add a fire pit and Adirondack chairs. An easy commute to Fort Bragg 
for a private primary home, or vacation rental. Must see to appreciate.  

MLS 27498. Sale pending, taking backup offers.  $425,000

BOHEMIAN CHARM home with guesthouse in Surfwood with rare private path to 
Russian Gulch State Park beach and headlands. Near Mendocino village. Pending 
sale, with a back-up offer.      MLS 12150. Offered at $550,000

HERE IS YOUR CHANCE TO BE IN MENDOCINO AND CUSTOM DESIGN THE 
EXISTING STRUCTURE. One of the last remaining lots in the Mendocino village, 
this property has a solid building with plans approved by the Mendocino Historical 
Review Board to transform into a village home; no waiting necessary, bring your 
hammer and get started right away! Pending sale, now accepting backup offers.    

MLS 27379. Offered at $389,000

Inventory is low, the demand for houses on the Mendocino coast is higher than ever. 
Call me for a free evaluation of your home value today.

Deirdre Lamb 
Broker

BRE #01841638

707.937.9999

To view any 
listings on the 

coast, call 
MENDOCINO 

REALTY for an 
appointment 

today!

H A P P Y  W H A L E  WAT C H I N G !

45005 Ukiah Street   |   Mendocino, California   |   707.937.9999 & 707.937.4040   |   mendocinorealtycompany.com   

PENDING

JUST SOLD

PENDING

Tzutujil Mayan Painting
Antonio Vásquez Yojcom . Juana Mendoza Cholotio . Francisco Yojcom Mendoza 

at

GoodLife Café & Bakery in Mendocino through January 2021

Westfall ServicesWestfall Services
Realtor® at Garden Ranch Real EstateRealtor® at Garden Ranch Real Estate

Managing Vacation Rentals and Owner of Managing Vacation Rentals and Owner of 
Housekeeping Services From Elk to Cleone.Housekeeping Services From Elk to Cleone.

Tenacious Work Ethic Tenacious Work Ethic Benefi ting YOU!

Kathy WestfallKathy Westfall
BRE# 01372172BRE# 01372172
707-357-7824707-357-7824
Westfallservices@gmail.comWestfallservices@gmail.com
mendocountyrealestate.commendocountyrealestate.com
LET ME HELP YOU SELL OR BUY A HOME.LET ME HELP YOU SELL OR BUY A HOME.

THIS BEAUTIFUL, 4 bedroom, 2 bath home is located in the 
“sunbelt” of Fort Bragg yet just minutes from town and gorgeous 
beaches. Custom interior has new paint and rocked driveway. 
Newly fenced forested property is tranquil and private, and well-
equipped for horses, chickens or goats—a homestead dream. 
With its own clear water well and septic, you can choose to be off 
the grid. Property includes a two-car garage, an extra detached 
bedroom, plus a huge spot for an RV!          (27694) $619,000
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NEW LISTINGS COMING THIS MONTH! 

Every sale over 3.5 million in 2020 
was brokered through our office

East Buckhorn Cove Road 
$4,150,000

Little River 
$4,000,000

Mendocino Magic
$4,000,000

Little River Headlands 
$3,800,000

1000 MAIN STREET   
MENDOCINO, CALIFORNIA 95460   

707.937.3900   
office@pamelahudson.net 

SALES THROUGH CMAOR.
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PA M E LA H U D S O N REAL ESTATE
E N E R G Y  |  E T H I C S  |  E X P E R I E N C E

1000 MAIN STREET   |    MENDOCINO, CALIFORNIA 95460   |    707.937.3900   |    off ice@pamelahudson.net

Please conta�  us for our luxury o� -market inventory

A CLASSIC AND EXEMPLARY OFFERING in 
Mendocino just minutes north of the village. Private and 
quiet lane with large parcels separating a unique variety 
of custom homes as it leads you to this magnifi cent 
masterpiece at the end just at the ocean’s edge. Soaring 
ceilings and meticulous attention to detail in every room 
of the home. Custom-built desks and shelves created 
by master craftsmen. Unique design with each wing 
of the residence surrounding an intimate courtyard 
with sheltered spaces for entertaining and dining. 
Temperature-controlled wine room. Separate guest 
suite and exercise room accessible from a private 
ground level entrance.
$3,250,000  MLS 27580  

45451 Drifters Reef
Mendocino, CA 95460

SPECTACULAR CUSTOM OCEANFRONT 
RESIDENCE overlooking the Pacifi c Ocean and the 
Mendocino coastline. Unique fl oor plan with loyalty to 
the oceanfront view location from every room. Optional 
two master suites with sitting rooms. Could easily 
be modifi ed to create four separate sleeping rooms. 
Spacious great room with windows to the ocean from 
every angle. Marble fl ooring throughout. Large attached 
fi nished garage with shower and toilet rooms. Ground 
fl oor and upstairs decks facing to the southwest. Two 
fi replaces. An exceptional offering on the Mendocino 
Coast.
$3,900,000   MLS 27685

11500 Road 500
Mendocino, CA 

RIO MACGREGOR
REALTOR®

BRE # 01976996
707.397.0075

PAMELA R. HUDSON
BROKER,

BRE #01036573
707.813.0813

DENISE SMITH
OFFICE MANAGER

MEG WILSON
REALTOR®  

BRE #01720911
707.357.7781

DAVID HARR 
REALTOR®  

BRE # 02114874  
707.513.5055

MARY CHAMBERLIN
REALTOR®  

BRE #01956270
707.367.5920

THOMAS R. HUDSON 
ATTORNEY-AT-LAW

VISIT OUR NEW WEBSITE AT pamelahudson.net
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A LOCAL GROUP OF FRIENDS
By Charles Bush, CRN Board Chair

Covid Response Network is just a local group of friends who set out to be helpful to 
other folks on the Mendocino Coast in managing an effective response to the spread of 
COVID-19. For all of us in the group, our response to emerging social problems is “how 
can I help?” So of course we “networked up” to look for ways we could tackle the gaps 
in our community resources and actions.

The biggest need seemed to be for more and better communication, both among 
the many organizations and agencies engaging with COVID-19, and from them to the 
public. We just started to identify who all was working on the situation, and began to 
“Zoom” them together online for regular “get togethers,” to coordinate efforts and un-
cover gaps (and overlaps). Then we hustled to help get out good signage and informa-
tion about masking and social distancing. Both of those efforts worked, contributing to 
a comparatively low rate of COVID-19 spread here on the coast.

As we gathered a lot of information about COVID-19, what was happening in our 
coastal community, and what needed to happen, we decided to share that information 
on our website. So in addition to COVID-19 information gleaned from primary sources, 
and an update on current and community information for coast residents, we worked on 
a larger compendium of services and support available here on the Mendocino Coast. 
That is a live document on the website, updated as we get new news and information. 
That project will definitely continue, as we need a map of North Coast capabilities.

Working together to help soon expressed itself in a kind of collective identity that we 
began to call the Covid Response Network—CRN. How convenient that the meaning 
of those initials could evolve as we explored the complexity of our social community 
structure in preparing for, and encountering threats to, our collective integrity. We have 
learned enough to expand our “How can I help?” intention to include the whole issue of 
our community’s resilience in the face of any kind of likely disruption. CRN is now a part 
of a bigger entity we have just created, the  “Mendocino Coast Resilience Network.”

One of the unique and highly developed capacities that we humans have is our 
ability to actively and intentionally participate in the processes of maintaining lo-
cal resilience. We can gather information, glean the patterns at work, figure out 
better outcomes, design solutions, and implement action for change. My CRN pals 
are always doing that. We just can’t help ourselves. The future beckons us toward 
increased sustainable functional integration while increasing local resilience. Here 
we are, so “How can we help?”

A DIVERSE, ADAPTIVE, CREATIVE COMMUNAL RESPONSE 

By Kate Dougherty

From its conception, the Covid Response Network had a dual mission: to estab-
lish infrastructure, leadership, volunteers, and networking to address the immediate 
emergency at hand (the SARS-CoV-2 ((COVID-19)) pandemic) and its effects on our 
coastal community, and additionally, to bolster the resiliency of our isolated coastal 
location when any other types of emergency situations should arise. We had to hit 
the ground running, so to speak, or as Mendocino County Public Health Official Dr. 
Andy Coren says, “We are building the airplane as it is flying.”

The first order of business for CRN was to assemble a board and create mission 
and vision statements, to list its goals, and to build a website for the informational 
efforts to come. Dr. John A. Gallo brought a crucial skill set to his position as execu-
tive director. He and Dr. Richard Miller sought out like-minded community members. 
John quickly constructed the website, www.covidresponsenetwork.net. Initial funds 
for CRN came from members of the board. CRN is currently asking our wider com-
munity for support. Donations may be made on the website, and will enable CRN to 
continue building our networks and completing our many projects. 

The Covid Response Network was initiated to focus on the immediate COVID-19 
emergency at hand, as well as envisioning long-term economic, social, mental, and 
physical solutions for community response to future emergencies. The group is pres-
ently establishing collaborations with kindred community organizations and their re-
spective networks—to form a stronger base of knowledge, information flow, and vol-
unteer effort. “To form a stronger union.” Sound familiar? A diverse, adaptive, creative 
communal response for our collective survival.

Our efforts began to naturally move in two ways: information and activism. Even 
before CRN took shape, masks were recognized as an effective “first defense” to slow 
the spread of the virus. Local mask makers immediately stepped up and feverishly 
began sewing masks and sharing them for free through Facebook and other social me-
dia sites. By the time Covid Response Network organized, these women had produce  
many masks but were burned out, and their stashes of favorite quilt materials were 
depleted or gone. Clearly, a larger and more organized approach needed to be found. 
North Coast Opportunities to the rescue! NCO had begun a mask awareness program 
for the entire county, and needed organizations to distribute tens of thousands of masks 
provided by the county and FEMA. Our amazing volunteer Jane Bermudez tells her part 
of the story on page 16.

Many Hands—Continued on Page 13

ABOVE: The familiar dishevelment of a morning Zoom meeting of the CRN board: Charles Bush; Zida 
Borcich; Paul Katzeff, emeritus board member; Dr. John Gallo; Baile Oakes, volunteer; Dr. Richard Miller; 
Michelle McMillan, Executive Director; and Kathryn Sieck, Operations Manager (with no photos because of 
weak internet signals); and Dr. Nicolas Cozzi, who Zooms in from Wisconsin.

LEFT: The word from the top is 
'KEEP WEARING YOUR MASK AND 
KEEP GETTING TESTED, EVEN 
AFTER YOU GET VACCINATED.' 
Testing for COVID-19 every two to 
four weeks adds to the database 
of research that will help scientists  
understand and control the virus 
better. It is believed that a certain 
percentage of vaccinations don't 

'take;' testing will reveal the extent of 
this. Additionally, the new variants 
add another layer of unknown risks 
that tracking with testing will help 
to illuminate. Keep masking, social 
distancing and sanitizing hands 
after vaccination. Testing occurs at 
the Veterans Hall, across from the 
Fort Bragg Library, each Tuesday 
from 9:00 a.m. to 5:00 p.m. Photo 
by Zida Borcich.

ABOVE: Sanitize, Stay at Home, Social Distance, and Wear a Mask, signage provided by NCO and dis-
tributed by CRN, admonish best practices for keeping ourselves, our families, our neighbors, and our 
visitors to the coast safe and healthy. Photo by Jane Bermudez.

Many Hands—Continued from Page 5



then there are the networks of foundations and local donors, sponsors, and advertis-
ers who support our organizations. Layer upon layer upon layer. All working singly and 
together for our common good.  

CRN’s EXECUTIVE DIRECTOR, MICHELLE McMILLAN
I first heard of the Covid Response Network for the Mendocino Coast (CRN) through 

a forwarded email from a friend. Interested, I followed the link to their website and 
became deeply intrigued. This group of community members banded together “to do 
what we can as concerned people to make a broad, deep, and effective response to 
the threats of COVID-19.” Even before they knew the particulars of what was needed, 
they knew they were ready to help. CRN positioned themselves to support the efforts 
already under way, and worked to identify any gaps that they could fill with independent 
projects.

For many of us, COVID-19 has served as a prescient alarm of future instability—be it 
political, viral, climate related, or other. CRN’s broader scope is to establish resilience 
that allows our community to face any and all challenges in the future. In keeping with 
this, CRN was brought into being along with an idea for the long term—in the form of 
the Mendocino Coast Resilience Network (MCRN). Recently, the CRN board voted to 
make CRN a project of MCRN, and MCRN became an official regional program of the 
Regional Resilience Network (RRN). The mission of RRN is to “sustain our bioregions 
by restoring their ecological, economic, and social resilience.” The newly minted RRN 
is also known as Conception Coast Project, a 501(c)3, and is moving its headquarters 
from Santa Barbara (one of the other resilient regions) to our coast. 

Why all the layers? Because community does not exist in a vacuum, and resilience 
is a goal we should all aspire to. Because in working with other communities sharing 
similar goals, we position ourselves to learn (and teach!) more about our projects than 
we otherwise could.

In the future, as the pandemic abates and we move fully to become the Mendocino 
Coast Resilience Network, we will benefit from the reminder that our coastal commu-
nity is not an island, and that there are others out there doing similar work. In turn, we 
may become a model for communities hoping to increase their own resilience. CRN 
recognizes that our future is going to require local solutions to global problems, and that 
the more localities working towards the same goal, the better.

Working with the board and volunteer members of CRN is inspiring and satisfying 
and I have learned a great deal since being hired on as the executive director. I am 
grateful for Kathryn Sieck, our wonderful operations manager, who keeps everything 
shipshape. To make this work though, we need more volunteers from a diverse range 
of age groups and backgrounds. It is my goal to foster this inclusive spirit, with pro-
ductive meetings and strong projects that contribute to the well being of our coastal 
community—and our county as a whole. If you are interested in joining us, have any 
questions or ideas, or just want to say hi, please feel free to reach out. I am available 
at michelle.mcmillan@covidresponsenetwork.net, and answering your questions really 
does make my day.

Many Hands—Continued on Page 14
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Our activist CRN board advocates for more diverse testing, for better communication 
to the general public, for setting into motion more contact tracing, for getting more 
vaccines to the coast for all who want them, for ideas that will get the word out that 
masking and testing work and must be widely implemented to keep the coast safe and 
our hospital and clinics from being overwhelmed. CRN is currently working on getting 
signage made for vaccination sites that will remind folks of the necessary post-vaccine 
precautions.

As for the informational aspect of CRN, I called on many organizations on the coast 
and found that many had responded to the pandemic by upping their services in some 
fashion. I collated the updated information and created a compendium on our website 
in a Yellow Pages format so that anyone in need of current COVID-19 data, food, hous-
ing, employer and employee grants or loans or paid sick leave assistance, counseling, 
children and family assistance, or current school district information, would be directed 
to organizations providing resources, with phone numbers, web links, and addresses. 
The compendium also attempts to provide current information about testing on the 
coast: days, times, places, how to register. A visit to www.CovidResponseNetwork.net 
(Resources tab) reveals an astonishing view of resources and work being done on so 
many fronts to keep our community viable, healthy, and safe. 

The “Compendium” in English as well as the Compendio in Spanish can be found on 
the CRN website under the Resources tab. Volunteer Juliana Sanchez is currently in the 
process of translating the Spanish compendium from a Google Docs translation into 
a more human, Mendocino-oriented document. CRN notes that as far as current and 
future coastal resiliency, every federal, state, county, and local organization should be 
working towards having accessible Spanish translations of all information on all sites.

When Dr. Andy Coren reported on one of the Public Health Updates on KZYX that the 
County Public Health Department does not have the personnel or the time to devote 
to needed communication concerning testing and vaccines, CRN created a flow chart 
of vaccines coming into the county and the various organizations distributing the vac-
cines, and venues, and their methods of alerts and sign-ups to register for their events. 
The Vaccine Information Flow Chart is also available on the CRN website https://covi-
dresponsenetwork.net under the Resources tab. Because we are just beginning and 
are a volunteer organization we are not yet able to stay up to date with the current 
daily changes in information, but we do provide links where information can be reliably 
found. We hope with continued donations and more volunteers we will, in the future, 
completely realize our vision and mission of providing current, translated information on 
our website with the almost daily changes regarding vaccination events on our website. 

With the many other organizations that also deal with emergencies, how does CRN fit 
into the mix? Each emergency has its own particulars; CRN is able to respond nimbly 
and help out other existing systems and organizations that are either unable to perform, 
or are too stressed to perform certain needed tasks. “How can we help?”   

Existing coastal community organizations responding to the pandemic include the 
hospital, clinics, health centers, medical personnel, emergency technicians, police 
and sheriff departments, and dedicated volunteer systems like our volunteer fire de-
partments and the Community Emergency Response Team (CERT), Mendocino Coast 
Children’s Fund, countywide food banks and soup kitchens, schools providing pick-
up meals for students, local grocery stores offering shopping and curbside pick-ups, 
senior centers, West Company, North Coast Opportunities, Safe Passage, Hospitality 
House, Project Sanctuary, Hubs and Routes, Victory Garden Project, KZYX, KOZT, The 
Mendocino Voice, and Grassroots Institute to name a few—and there are more. And 

ABOVE: Michelle McMillan with her rescue sidekick, Bear. She says, 'Like so many of us, my plans were 
derailed by the COVID-19 pandemic. Working with Covid Response Network has been my personal silver 
lining—finding such an incredibly rewarding job here at home, with such a dedicated community, has 
been remarkable. I am honored to be taking the reins from former Executive Director (now special advisor) 
John Gallo, and look forward to continuing to work closely with him in our new roles. Photo by Hailey Mora. 

STATS AS OF FEBRUARY 22, 2021

ABOVE: Dr. Nancy Reynolds, volunteer for the Covid Response Network, gathered these statistics in late 
February. The deaths-per-100,000 column is particularly pertinent. 
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D I V E R S E  P R O P E R T Y C O A S T A L  L I V I N G

3BD|3BA|5,000 sq.f t. on 3 levels
Generous decks and ocean views

Mendocino (27584)

OFFERED AT $1,695,000

H I S T O R I C A L  B U I L D I N G

Two parcels, multiple l iving units
Music studio and f ive detached bedrooms

Mendocino (27618)
OFFERED AT $1,992,000

Six residential units and bar/dance area
Circa 1900 on busy corner

For t Bragg (27612)
OFFERED AT $1,195,000

O C E A N  V I E W  H O M E

4BD|3BA Successful vacation rental 
Decks/hot tub and large game room 

For t Bragg (27613) 

OFFERED AT $989,000

2 0 0  A C R E  P A R C E L U P D A T E D  C H A R M

3BD|2BA with extensive remodel
Large workshop | Vacation rental

For t Bragg (27682)
OFFERED AT $549,500

C O N V E N I E N T  L O C A T I O N

Ag, recreation, or homesteading use 
Ocean views, meadows, forests

Westpor t (27590)
OFFERED AT $795,000

3BD|2BA Sunny location
On coastal thoroughfare and near beach

 For t Bragg (27589)
OFFERED AT $499,000

P E R F E C T  10  A C R E S

360-degree views of ocean, forest
Fantastic horse proper ty 

Albion (27621)

OFFERED AT $445,000

VA L L E Y  V I E W S 10 . 6 8  A C R E S

Rancho Navarro subdivision
Well and 3-bedroom septic in place

Navarro (27600)
OFFERED AT $195,000

M O B I L E  H O M E  I N  P A R K

1+ acre in Anderson Valley
Building pad and dri l led well

Boonvil le (27651)
OFFERED AT $299,000

2BD|1BA, 55+ park
Many recent upgrades

For t Bragg (27691)
OFFERED AT $91,500

W E L C O M E  C R A I G  H I G H

Global Real Estate Advisor 
(415) 637-6996 

craig.high@evrealestate.com 
DRE# 01976469
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You can also sign up for our newsletter, or make a donation, on our website
covidresponsenetwork.net, and find us on Social Media as, Covid Response Network 

for the Mendocino Coast on Facebook or @covid.response.network on Instagram. Like 
and follow us to stay up to date with the work we are doing!

DIARY OF A TRIP TO TAIWAN IN EARLY COVID DAYS
By Nancy Renolds, M.D., CRN Volunteer

Just a year ago I was flying to Taiwan on the way to meet my sister in Thailand, and 
wondering, Are we flying into the face of a pandemic?

On January 26, Taiwan suspended all air travel to and from China, and put in place 
quarantine measures for passengers who flew there from China. I landed the next day, 
planning a six-day stay before flying on to Thailand. There were just six coronavirus 
cases in both Taiwan and Thailand at the time.

Taiwan is an island with twenty-three million inhabitants, eight million living in the 
densely populated metropolis of Taipei. On arrival, everyone was masked: adults, chil-
dren, in the airport, on the Metro busses, and indoor public places. I had packed masks, 

so followed the Taiwanese lead and 
masked up! Shops, transit, museums, 
restaurants—all were open. Alcohol 
sanitizer was featured prominently by 
entryways. People did not gather in my 
hotel lobby; they ate quietly in restau-
rants and noodle houses; but in parks, 
gardens, and open spaces there were 
unmasked faces. Chinese New Year was 
most uncharacteristically quiet. 

I united with my sister in Chiang Mai, 
Thailand: sunny skies, a more rural set-
ting, open-air restaurants, warm people, 
smoke from rice field burns. Rarely were 
masks worn, with the exception of Chi-
nese tourists. We saw more masks on 
bad air quality days, but Thai massages, 
night markets, temples, elephant sanc-
tuaries, travel in tuk-tuks, and crammed 

benches in crowded trucks were all part of the everyday scene. Little talk of coronavirus 
here.

A flight south to Surat Thani, off the grid and into Khao Sok National Park: wild el-
ephants, gibbons, hornbills. An international group gathered for Thai Yoga massage 
training. Had any one of us been an unwitting asymptomatic carrier? This group could 
have spread the virus around the world as we returned home.

Two nights again in Taiwan before my flight home on March first. Airport security 
was heavier than on arrival six weeks before, passports checked to confirm no trav-
el through China. Masks again, everywhere. Some Asian travelers wore their masks 
through the entire fourteen-hour flight home. But beyond customs, San Francisco Air-
port was mostly still maskless, as were people out and about in the city.

I planned to voluntarily quarantine in our guest bedroom at home to protect family and 
community from any potential coronavirus exposure. On day thirteen of my quarantine, 
I masked up and went to Harvest Market for groceries. Nobody else wore a mask. I felt 
self-conscious, wondering if other shoppers thought I was sick. I felt the need to explain 
my mask to a friend I ran into. My self-imposed quarantine ended March 15. California 
became the first state to order a lockdown on March 20. U.S. government masking 
recommendations were confusing. Fort Bragg streets were empty. Hotels were closed. 
Soon, even beach parking was blocked. Slowly locals began masking up. 

 Coronavirus numbers grew. By the end of March, 2020, the U.S. (three hundred 
thirty-one million people) had 59,502 positive COVID-19 cases (eighteen per hundred 
thousand), and eight hundred deaths from coronavirus. 

At the same time, with twenty-three million people, Taiwan had two hundred thirty-
five cases (one per hundred thousand), and only two deaths. 

Thailand, with seventy million people, had nine hundred thirty-four cases (1.3 per 
hundred thousand) and four deaths. 

Mendocino County with eighty-eight thousand people had only three cases and no 
deaths. 

Taiwan and Thailand were doing some things right. If a congested city like Taipei 
stayed open with relatively low numbers, I bought into their idea of masking up. Tai-
wan had had experience with a scary SARS epidemic in 2002–4, so the population 
was primed to practice higher vigilance with this new threat. As U.S. cases climbed, 
evidence mounted—masks prevented transmission. Ever more people wore masks in 
public, but unfortunately, others thought the epidemic was a hoax, that masks were 
inconvenient, or looked silly. Some communities complied with masking more than oth-ABOVE: A bus in Taiwan. Everyone was masked, as 

a matter of course. Photo by Nancy Reynolds, M.D.

covidresponsenetwork.net    #maskupmendo    #cubretemendo   

MASK UP, MENDO!

• WEAR YOUR MASK! The hospitalization you spare and the life you save may be a 
family member—and we are all family here on the coast. You may be infected and a 
spreader without knowing it, even after vaccination. PLEASE WEAR YOUR MASK.

• PROTECT OUR ECONOMY: The more we protect ourselves from the COVID-19 virus 
the sooner we can reopen local businesses, have more jobs, and everyone can make 
more money. PLEASE WEAR YOUR MASK AND KEEP TESTING even after vaccination. 

Need COVID-19 resources? Want to volunteer? Able to 
help us keep up our work by making a tax-deductible 

donation? Visit our webpage or email us at 
michelle.mcmillan@covidresponsenetwork.net

Protect yourself. Protect each other.

Maskerado

-19
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Real Resources/EventsReal Resources/Events Information about your event must be written copy… E-mail, FAX, mail or delivered to our office. To limit errors 
and omissions phone messages about events will not be accepted. A telephone number for information must 
be included.  Public Service Announcements Courtesy of Real Estate Magazine.

Compiled by Lisa Norman, Editor

Our community is blessed and resilient. Local resources are being extended to serve our community during 
this unfortunate time while the state and nation figure out policy and funding, and while the vaccine is dis-
tributed. Help during this COVID-19 pandemic can be found online and in the essential businesses within our 
community. Grateful to live in a rural town with a myriad of creative craftspeople and farmers! 
Stay Home Except for Essential Needs and Identified Outdoor Activities
This is a mandatory order. Download the Order to Shelter-in-Place from the county website which carefully 
outlines the designated exceptions to staying in your home.
On March 17, 2020, Mendocino County’s Public Health Officer announced a Public Health Order that states 
residents shall stay home except for essential needs. The SIP has since been revised multiple times in re-
sponse to the changing status of our county in this pandemic.
Governor Newsom’s resilience roadmap and four-staged plan to reopen the state is found at https://covid19.
ca.gov/roadmap/.  
The state requires that Mendocino County spend at least twenty-one days in the Purple Tier 1, and meet 
Red Tier 2 requirements for two consecutive weeks before advancing to the next less restrictive tier. To help 
continue the progressive re-opening process, the public is urged to wear a mask, practice social distancing 
and frequent handwashing, stay home when sick, and avoid gatherings. The public must follow isolation and 
quarantine requirements. “This virus is deadly, and can spread quietly through asymptomatic carriers,” notes 
Health Officer Dr. Andy Coren.
Coren issued a revised Shelter-In-Place Health Order, November 17, 2020, that is effective un-
til rescinded. The most recent SIP continues the requirements for the new state tiered system, in-
cluding the widespread risk category (purple) tier for Mendocino County, is significantly streamlined 
to avoid duplication with state orders (the new statewide order became effective August 31), and modi-
fies some local restrictions specific to transient lodging, campgrounds, service of alcohol at restau-
rants and tasting rooms, and “Stable Groups” (formerly “Stable Bubbles”). Find the health order online at  
https://www.mendocinocounty.org/home/showdocument?id=37424
The order is enforceable by imprisonment and/or fine thus we urge all residents and businesses to closely 
read the order and follow it.
Covid-19 case numbers continue to fluctuate across California. Mendocino County has submitted plans to 
California Department of Public Health with local vaccine distribution plans. Call 707-472-2663 with questions 
on the process; there are three identified phases.
On February 6, 2021, Coren issued a health order that addresses protocols regarding allocation, administra-
tion, and reporting of COVID-19 vaccines. This order is found on the county website. At mendocinocounty.
org, Local Resources link, is a Summary of the Health Order link, which further outlines the definitions of the 
Shelter-In-Place Orders. This site has the most complete information regarding the county order and virus 
information as it pertains to our county including links to federal, state, and local resources, besides pertinent 
news releases about cases in our county and the policies being made. 
COVID-19 Vaccinations
Go to the county website for notice of upcoming vaccination clinics. If you have questions, call 707-472-2759.
The County’s role and responsibility in the rollout of the COVID-19 vaccine is logistics: planning and prepar-
ing for the distribution of one or more vaccines. Hospitals, health care systems, and community clinics will 
administer vaccines in compliance with federal, state, and county requirements. Federal authorities also have 
created a partnership with CVS/Walgreens to disseminate the vaccines through mobile clinics inside nursing 
homes and care facilities all over the country. The County has submitted plans to the California Department of 
Public Health with local vaccine distribution plans.
Several vaccine events have been held in the county and more are being scheduled. As of February 22, those 
age sixty-five and over are now eligible to receive the vaccine. Mendocino County is continuing to vaccinate all 
individuals in Phase IA, all tiers, and has moved on to Phase IB Tier 1 including those over seventy-five years 
old, EMS, School and Childcare Staff, and Food and Agricultural workers. The latter includes people directly 
involved in growing, harvesting, production, preparing, selling, cooking and serving food products as well as 
cannabis and lumber. At this time, the county has vaccinated a large number who have desired the vaccine 
in these groups.
Beginning on March 15, 2021, consistent with California Department of Public Health recommendations, 
those indicated as follows will be added:
People (of any age) with the following medical conditions which increase their vulnerability to COVID-19.
CONDITIONS (based on 1/15/21 CDPH Communication):

• Cancer
• Chronic Kidney Disease (stage 4 or more)
• COPD, which is Oxygen dependent
• Diabetes (Type 1 or Type 2 with Hemoglobin A1c >7.5)
• Heart disease (heart failure, coronary artery disease, cardiomyopathy, NOT including those with  
 hypertension only)
• Immunocompromised state due to disease or medications
• Pregnancy
• Severe obesity (BMI>40kg/m2)
• Sickle cell disease
• Disabilities, physical or mental which increase their risk of severe COVID or would cause prob- 
 lems caring for them if they contracted COVID-19. This could include Down’s Syndrome and other  
 congenital illnesses.

Mendocino County Updates
Extensions and/or shortenings of the SIP order will continue to be updated on the county web-
site. An update regarding the new cases will be provided tomorrow at 2:00 p.m. during the Health 
Officer’s Friday Update which will be streamed live on the Mendocino County YouTube Channel  
(www.youtube.com/MendocinoCountyVideo) and Facebook page (www.facebook.com/mendocinocounty/).
Daily updates on cases may be found at the county of Mendocino Facebook page and data is now updated 
daily by 8:30 a.m. on the county website with the previous day’s statistics.
For the latest Public Health COVID-19 updates for Mendocino County go to:
www.mendocinocounty.org
Call Center: (707) 234-6052 or email callcenter@mendocinocounty.org
The call center is open Monday – Friday from 8:00 a.m. – 5:00 p.m.
The Mendocino County Coronavirus Page has the most current information regarding our county and includes 
the county health orders. 
As of February 24, 3795 cases (1462 community spread) are recorded in Mendocino County, 3677 released 
from isolation, and 70 in isolation, 3 hospitalized, 2 ICU, 43 deaths.

Information and Updates from Recognized Health Organizations
While social media might provide information, articles, memes, etc., the county, state and national health 
organizations are publishing updates, often daily, to inform the public and give guidance during this global 
public health crisis.
California Department of Public Health
Go to cdph.ca.gov for the daily COVID-19 UPDATE.
As of February 24, 2020, there are a total of 3,455,361 positive cases and 49,877 deaths. There have been 
47,652,17 cumulative test results reported.
Further description of the cases and testing may be found at this website.
Contact :
Office of Public Affairs
(916) 440-7259
Email: CDPHpress@cdph.ca.gov
COVID-19 hotline: 1-833-422-4255, Monday to Friday, 8:00 a.m. to 8:00 p.m.; Saturday and Sunday, 8:00 
a.m. to 5:00 p.m.
Centers for Disease Control and Prevention
Go to cdc.gov for the summary of COVID-19 cases in the United States as well as a global map.
As of February 23, 27,993,504 cases are recorded; 498,993 deaths.
CDC Coronavirus Interactive is a website that presents data using visual dashboards that include interactive 
maps, graphs and other visuals. 
All 50 states have reported cases of COVID-19 to CDC.
Call CDC at 800-232-4636 or go to the CDC-INFO link at the website to submit a webform question. The 
CDC website also has an expansive FAQ page with information on the basics of the disease on down through 
protection measures and testing and CDC response. Automated email updates are available through the CDC 
website.
World Health Organization
Go to who.int for the latest global updates and daily press briefings.
As of February 24, WHO reports 111,762,965 confirmed cases, 2,479,678 deaths, and 223 countries, areas 
or territories with cases. There is a global map showing the areas with cases and a bar graph depicting the 
cases by date of report, which gives a strong visual of the peaks of occurrence and/or test reporting. Addition-
ally, the website provides a Situation dashboard with the latest numbers by country of COVID-19 cases on a 
daily basis, plus access/link to the WHO Health Alert which brings COVID-19 facts to billions via WhatsApp.
GermTracker
Go to nCoV2019.live for the updated numbers on the pandemic. Seventeen-year-old Avi Schiffmann, a high 
school junior from Mercer Island outside Seattle started the site in late December when coronavirus had not 
yet been detected outside China. It tracks, every minute or so, deaths, numbers of cases locally and globally, 
and provides an interactive map, information on the disease, and a Twitter feed. 
Covidresponsenetwork.net
A local resource, a network of concerned people who aim to make a broad, deep, and effective response to 
the threats of COVID-19.
Mendocino County Mental Health Plan—a 24/7 Toll Free Crisis Line exists, if you are experiencing a mental 
health crisis and need help right away, call 1-855-838-0404
Redwood Coast Seniors—Hot Meals are available for pickup at the front door of the senior center Tuesdays 
and Thursdays from 11:30 a.m. to 12:30 p.m. for all seniors age 60+. There is no charge for the meal however 
a suggested donation is $5. Please call 964-0443. RCS bus runs Monday to Friday from 8:00 a.m. to 3:00 
p.m. for medical appointments and supply/grocery shopping limited to three passengers at a time for social 
distancing. 
Fort Bragg Food Bank/Mendocino Food and Nutrition Program, Inc. 
Kids boxes, Monday through Friday from noon to 3:00 p.m.; Fort Bragg Food Bank, 964-9404. Emergency 
food service (Emergency Covid Hours: Open 5 days a week; Pre-made bags Monday – Friday, Daily 10:00 a.m. 
to 11:15 a.m., Seniors; Daily 12:00 p.m. to 3:00 p.m., General; Wednesday Evening 4:30 p.m. to 5:30 p.m.; 
Curbside Pickup Available, 707-964-9404); Mendocino County has food pantries in many locations: Anderson 
Valley, 895-2609; Round Valley, 983-6262; Gualala, 884-4330; Laytonville, 984-6825; Leggett, 925-6343; 
Point Arena, 882-2137; Ukiah, 463-2409; Willits, 459-3333.
Free Meals for All Children
USDA fixed the meal waivers; food bags are available to all children. Each child will receive five days worth 
of meals and snacks. Food bags can be picked up Wednesdays between 1:00 p.m. to 3:00 p.m. at Redwood 
Elementary (324 S. Lincoln Street) or Dana Gray Elementary (1197 Chestnut Street); any child eighteen years 
or younger, regardless of which school they attend or whether or not they are enrolled in school at all. This 
meal service extends until funds run out; meals are for children only. Call or email Pilar, pgray@fbusd.us or 
961-3521. 
Community Curbside Pickups
For the updated list of Grocery Store Delivery and Curbside Pickup, go to mendocinocounty.org, click the link 
to the COVID-19 Information sheet, and then click the Local Resources icon and then the link to the Grocery 
Store Delivery and Curbside Pickup.

REAL EVENTS
Ongoing 2021
Ongoing
The Long Intermission
Take a seat! Mendocino Theatre Company presents 
this celebration of the company’s past, present and 
future, with special artists: Gloriana Musical Theatre, 
Mendocino Dance Project, Flynn Creek Circus, Hit and 
Run Theatre, and Bill Irwin; along with longtime friends 
and company members.
Go to Mendocino Theatre Company’s YouTube channel 
and click the link.

Ongoing
Tzutujil Mayan Painting
Antonio Vasquez Yojcom, Juana Mendoza Cholotio, 
Francisco Yojcom Mendoza
GoodLife Cafe and Bakery, Mendocino

Ongoing–Mon. 03/01
The Vast Heart
This is a group show featuring our members, and 
will include ceramics, jewelry, painting, pho-
tography, textiles, assemblage, encaustic work, 
sculpture and more. We have many beautiful and 
unique offerings for that someone special.
Friday–Monday, 11:00 a.m. to 4:00 p.m.
Northcoast Artists Gallery, 362 North Main Street, 
Fort Bragg • 964-8266
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ers. There was no national plan nor order to make masking mandatory, which experts 
say could have been a game-changer. Harvard Medical School physician Abraar Karan 
is quoted on CNN.com claiming that if every American wore N95 masks in indoor set-
tings for just four weeks, it “would stop the pandemic.” Sadly, that was not the case, 
and the United States, one year later, has one of the world’s most devastating death 
rates to show for this failure of leadership and personal discipline. 

Additionally, essential workers could not avoid crowded work, home situations, and 
public transportation. As a result, COVID-19 spread, hitting minorities, health care pro-
viders, nursing homes, churches, and other large gatherings hardest.

As of early February, 2021, California (thirty-nine million people) has reported 3.38 
million cases, (8,667 per hundred thousand) and 8,558 deaths, total. 

Mendocino County (eighty-eight thousand people) has had 3,513 cases (4,337 per 
hundred thousand), and thirty-nine deaths. 

But the North Coast (16,148 people) has fared far better, at time of this writing, than 
the rest of the county, reporting 396 cases [versus Ukiah Area’s 2,455 cases] which is 
almost half the rate of inland cases per hundred thousand.

How does this compare with Thailand? It reported thirty-three cases per hundred 
thousand. 

Taiwan to date: 923 cases per hundred thousand, with fewer than one death per 
hundred thousand. 

Taiwan acted early, tested, contact traced, and isolated positive cases. The country 
has universal health care and citizens trust their government to put health first. Borders 
were closed to travelers without testing and quarantine. The economy never closed 
down. Might we benefit from studying their pandemic plan and management?

VOLUNTEERS TAKE ON NCO MASK UP, MENDO! and 
!CÚBRETE, MENDO! CAMPAIGN 

By Jane Bermudez, CRN Volunteer

JANE BERMUDEZ:
I was brought into the fold of the Covid Response Network (CRN) by my friend John 

Gallo. I am a mother of three teenagers, and work for Mendocino County Office of Educa-
tion in a program under the umbrella of Special Education. My job puts me in one-on-one 
contact with high school students transitioning from school to work and/or college. 

During my first Zoom meetings with Covid Response Network, and because I work 
with people in the age range of sixteen to twenty-two, I felt compelled to step up for the 
organization when I was introduced to a grant from North Coast Opportunities (NCO) for a 
special project to distribute packs of free masks to the coast community. Covid Response 
Network was concerned about nineteen- to thirty-four-year-olds having the highest rate 
of positive tests for COVID-19. 

Our Mask Awareness Project (Coast) group was born! Wearing masks has proven to be 
the most effective COVID-19 prevention practice, so my teenage daughter Sinead, and 
her friend Jo joined me in efforts to “Mask Up” the coast. 

North Coast Opportunities created the Mask Awareness Project when the state of Cali-
fornia tasked the organization with distributing thousands of masks provided by the Fed-
eral Emergency Management Agency (FEMA) throughout Mendocino County. The project 
came with a grant to carry out the mission. Covid Response Network applied for and 
received the grant to spread the “Mask Up Mendo/Cúbrete Mendo” message on the 
coast. The first shipment of 115,000 masks was received late last spring. Those were 

ABOVE: City Councilwoman Tess Albin-Smith joins Jo Erickson and Sinead Bermudez for a Mask Up, Men-
do/Cúbrete, Mendo giveaway event at C.V. Starr Center, in Fort Bragg last November. The volunteers passed 
out mask 'kits,' at the successful event. The work of packing the mask kits, containing masks and infor-
mation in English and Spanish, will be taken up by WorkAbility students. Photo by Jeanne Coleman Smith.

all distributed by September, when a second shipment of 89,000 arrived just in time to 
carry on. FEMA recently sent another shipment of three-ply disposable masks, surface 
disinfectant, and hand sanitizer.

Covid Response Network joined around ten other “mini grantees” of the Mask Aware-
ness Project, including Flockworks, targeting children for smaller sized masks; Action 
Network, located in Gualala on our south coast; Ukiah Recreation Department; Willits 
Elementary (K-5) Charter School; Ukiah Vecinos en Acción; Sherwood Valley Band of 
Pomo Indians; Mendocino Coast Children’s Fund, covering kids and their families; and 
more. Each organization devised its own methods for getting the masks out.

Each pack containing five masks is intended for one person, so they can be washed 
and dried between uses. The masks consist of two layers of 100 percent cotton fabric 
enclosing a silver-and-copper mesh that attracts water molecules from the air and 
helps let fewer viral droplets in and out. 

The packages include a helpful flyer that lists general safety instructions, as well 
as a postcard that states: “Wear a Mask, Stay at Home, Socially Distance, Sanitize,” 
which we have all heard many times, but hopefully, with repetition, these practices are 
becoming second nature. The flier also includes mask-wearing education: “Put mask 
over nose and mouth secured under chin, fit snugly against the sides of your face, use 
covering over your mouth and nose the entire time you are in public.” The CRN postcard 
and its flier are in both Spanish and English.

So far, we’ve had two very successful events: one in front of the C.V. Starr Center on 
November 15, 2020, and one in front of Safeway on December 2, 2020. It’s actually really 
fun to hand out something for free because, of course, people are extremely receptive.  

The “Mask Team” developed a procedure to neatly package the masks, educational 
flier, and postcard, along with nose clips, into a single “kit.” With this, our events and 
distribution became much more efficient. We made up mask kits for local markets, 
foodbanks, Mendocino Coast Hospitality Center, and thrift stores, from Fort Bragg to 
Point Arena. We regularly check on these locations and keep the mask kits stocked up, 
and these distribution points have been enormously helpful. To date, we have placed or 
handed out 5,500 masks on the coast, with 4,500 more in stock to still give out. 

The packaging process is really labor intensive, so I’m especially excited that this 
work will now be taken on by WorkAbility students. WorkAbility is a state program that 
pays high school students, with different abilities, minimum wage for work experi-
ences. Now that vaccines are being given on the coast, the WorkAbility students will be 
adding an additional educational postcard to the package about how our behavior can 
change (or not) post-vaccination.

The WorkAbility program works with special education staff in county education of-
fices, middle schools, and high schools to give this population of young folks hands-on 
work experience. The students better their skills and practice work-readiness training, 
improving habits as basic as getting to work on time, personal hygiene, supervisor and 
co-worker communication, and so much more. The students are paid and get worker’s 
compensation, all paid for by the WorkAbility program. We are always looking for busi-
nesses that might want to hire these students for special projects, at no expense to the 
businesses, and we are willing to train them to meet the specifications of each project. 

I feel very fulfilled from joining efforts with CRN and NCO to help keep our coastal com-
munity masked up and more educated, and, hopefully, safer from spreading this virus.
_________________________________________________________________

SINEAD BERMUDEZ:

I am a sophomore in high school. My mom was interested in educating the nineteen-
to-thirty-four age range, as they were the group testing positive for the virus the most. 
She thought I would be helpful in connecting with the younger people in our area, so I 
asked my friend, Jo, to join me in creating social media accounts and distributing face 
masks. Although a stipend motivated me initially to take part in CRN, I now genuinely 
enjoy getting the opportunity to give away masks and reduce the spread of COVID. 
Fortunately, I am taking a class in school that requires community service, so I can 
use time during the day to focus on CRN, whether it be through packing mask packets 
or partaking in CRN meetings. I look forward to continuing to take a stand against this 
virus, and encourage others to do the same.
_______________________________________________________________

JO ERICKSON:

Like my friend Sinead, I am in tenth grade. She reached out to me to join the mask 
project several months ago and it has been productive ever since. It was good to have 
teens on the project so that we can be a familiar face to the young people we are trying 
to reach. I enjoyed being a part of the “assembly line” making packs of masks, but it 
is good to know that the job is going to be passed on to the students in the WorkAbility 
program. And, I still get to go to locations all over Fort Bragg and sometimes bordering 
towns, and become familiar with the people at markets and stores where we are hand-
ing out masks. I love our small town and love keeping it safe and healthy. It feels like 
our “mask team” and CRN have accomplished a lot, and we are still going strong. REM

Many Hands—Continued from Page 14
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MendoLatino has joined with other solution-minded individuals and organizations 
throughout the county to work towards positive change. One such effort is the Diver-
sity, Equity and Inclusion Task Force, which is in dialogue with Mendocino County about 
increasing access to health care, information, and education in Spanish and bilingual 
formats, as well as hiring more bilingual and bicultural individuals to better reflect the 
county’s demographics. Our colleagues have all come on MendoLatino to discuss these 
efforts, including Latinx Alliance, Periódico Al Punto, Ukiah Vecinos en Acción, Nuestra 
Alianza de Willits, and many others. 

It is such a privilege to host MendoLatino. We are continually inspired by our guests, 
all community members that are working to make our community a great place to live 
for everyone. We are proud to be part of KZYX, a community radio station that has pro-
vided stellar local programming for over thirty-one years, mostly by volunteers like us. 
And we are honored to showcase the talents and perspectives of the Latino community 
here in Mendocino County. Stay tuned...MendoLatino envisions life beyond the pan-
demic! Some of its plans include training local young people to produce radio segments 
and podcasts to make visible the stories and history of the local Latino community. 

Follow us on our Facebook page MendoLatino, tune in and call in to our program, tell 
your friends about it, and support community radio! REM

 

LETTER TO THE COMMUNITY 
ABOUT VACCINATION ROLLOUT 
FROM SUPERVISOR 
TED WILLIAMS

The COVID-19 vaccine rollout has been frustrat-
ing. Imagine the county receiving a set allocation of 
vaccine doses with advance notice of delivery dates 
and quantities. We’d author a plan and execute or-
derly administration, taking reservations, providing 
notice and preventing chaos. Unfortunately, this is 
not the dynamic. The matrix of unknowns is enor-
mous with constant changes. Our government sys-
tems were not built to respond to rapid changes. 
Garbage in gives you garbage out. As a sole Super-
visor, I don’t have authority over the day-to-day implementation, but I’ve been fortunate 
to enjoy the opportunity to participate hands-on in assisting the effort. Anyone who 
believes there is an easy solution (“...if they would just….”) is missing the background 
details. Just some of the difficulties:

—Vaccines arrive to multiple entities. The county oversees one entity, Public Health.

—Differences in staffing, facilities, location, etcetera necessitates rollout irregularities.

—Nobody knows how much will arrive until days before. This makes it difficult to 

advertise.

—Once vaccines arrive, injection should happen within about forty-eight hours.

—Deliveries have varied between hundreds and thousands doses.

—Commitment does not always pan out and the ratio between hospitals and the county 

have varied greatly.

—The feds committed to vaccinating Long-Term Care Facilities, but then stalled. 

—Had we done it, we would have vaccinated fewer within the county.

—The state has forced the county to transition between five different computer sys-

tems in a short time.

—The state advertises groups as eligible, yet doesn’t provide us with supply to follow 

through. 

—Once vaccines are thawed in the morning, there is a short, hours-long window for use. 

—People sign up as healthcare workers when they are not. Same in every category.

—We advertise second-dose clinics and find many people have signed up to get a first.

—People from other counties register, clogging our systems. Booted, but a drain.

—At the Mendocino High School event on February 2, we booted forty-nine people. 

—The state’s “MyTurn” is flawed. If someone would give me the code, I’d fix it.

—We get graded on compliance with state plan. If we fail to meet requirements, supply 

gets reduced.

—We don’t have autonomy to devise our own allocation plan. We’re an agent, not 

authority.

—Administered vaccines must be logged through a vaccine system designed to track 

child vaccines. Old technology. We were told our third-party clinic partners were not 

MendoLatino—
Local media coverage of the pandemic en español

By Diana Coryat and Loreto Rojas

MendoLatino, a live, Spanish-language public affairs radio program, airs every sec-
ond and fourth Monday on KZYX Community Public Radio from 9:00 a.m. to 10:00 a.m. 
MendoLatino celebrates its first year on the air this February. And what a year it has 
been! Here is the story of how it started, and how it is covering the pandemic’s impact 
on our county. 

MendoLatino was the brainchild of Loreto Rojas and Diana Coryat. Loreto is a journal-
ist and educator, also co-producer with Cal Winslow of Talking about California, which 
also airs on KZYX. Diana is a community filmmaker and educator who has trained young 
people and community leaders to make media, here in the U.S. and in Latin America. 
The two share a passion for social justice and a deep love of Latin American film, music, 
dance, politics, and culture. When they were invited to start a program on KZYX, they 
were already co-hosting the Mendocino Social Club, a Salsa dance party that took place 
monthly until the shelter-in-place orders brought the party to a (temporary) end. 

The dream to give voice to Latino community members and perspectives quickly 
turned into an urgent need to communicate about the pandemic in Spanish. 

When MendoLatino first aired in February 2020, the pandemic was just appearing 
on the horizon. By the second program, we had to proactively respond. On March 26, 
Dr. Georgina Calderon of Adventist Health Ukiah Valley and Lucresha Renteria, Execu-
tive Director of Mendocino Coast Clinics shared what was then known about the virus. 
While not a single case had yet been reported in our county, they warned us that it was 
just a matter of time; urging us to protect and prepare ourselves. These outstanding 
professionals have returned to MendoLatino on many occasions to share their expertise 
with our listeners, most recently on the vaccines that are finally arriving on the scene.  

MendoLatino has covered the pandemic from different angles. Twice a month, we 
invite a range of guests to our virtual roundtable. Dr. Leah Collins of Anderson Valley 
Health Center has shared important insights about the difficult situation that agricultural 
workers confront. The Public Health Officer, Dr. Andy Coren, and other county health 
personnel such as George Verástegui, have presented the county’s approach to con-
taining the virus. 

We have spoken with local organizations about resources that can be tapped by 
individuals and small businesses. Doctors, chefs, and gardeners have given us tips on 
how to strengthen our immune systems through nutrition. Educators and parents from 
across the county have discussed the challenges of online learning for our families. 
Most recently we are providing information about the vaccine rollout. 

One of the most urgent issues we have addressed is the disproportionate effect the 
pandemic has wrought in the Latino community, and what barriers we can tackle lo-
cally. Mental health experts, social scientist researchers, educators, and community 
leaders have come on the program to provide insight into how systemic inequities such 
as precarious work conditions, compromised health, and stress exacerbate the risks of 
contracting COVID-19.  

ABOVE: Loreto Rojas and Diana Coryat interview Jim Tarbell, on-air live in the KZYX studio. The Spanish 
language radio show MendoLatino airs bi-weekly and features guests who address local COVID-19 issues 
in Spanish. Photo provided.

Ted Williams—Continued on Page 18
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811 N Main Street  ·  Fort Bragg, California 95437  ·  707.961.4400 
hoganandstickel.com

ALL THINGS TAX
Brandt R. Stickel, JD, LLM and Larry Flores, CPA of Hogan & Stickel, Inc. 
are providing this column as a courtesy to Real Estate Magazine readers 

regarding tax changes on the horizon.

C Corp? S Corp? LLC? Your Smartest Choice
A common question for tax attorneys and CPAs is “what is the best organizational struc-

ture for a small business?” The three basic entity structures are C corporations, S corpora-
tions, and LLCs (Limited Liability Companies). I am going to exclude sole proprietorships 
and partnerships from the discussion because these organizational structures do not pro-
tect a business owner’s personal assets from business liability, and the owner remains 
personally liable in such structures.

I am further going to set aside C corporations because unlike S corporations and LLCs, 
owners/shareholders are subject to double taxation—first the corporation, then the share-
holder. There are other benefits to the C corporation form including fringe benefits and the 
ability to have more than one class of stock, but, generally, the C corporation form only 
makes sense with larger businesses. Our office has very few C corporation clients here on 
the coast. It is important to understand however, that the S corporation is derivative of a C 
corporation. All corporations are taxed as C corporations unless they make the election to 
be an S corporation by timely filing IRS Form 2553. This formalizes the S corporation status.

LLCs and S corporations bear significant similarities. Both provide personal liability pro-
tection to the owner. Both provide for “pass-through” of income to the owners. Functionally, 
the organizational aspects of formation are similar as well. An LLC is formed by filing Ar-
ticles of Organization with the Secretary of State; an S corporation requires filing of Articles 
of Incorporation. Ownership in an LLC is reflected by issuance of membership interest. S 
corporations issue shares to their shareholders. S corporations have bylaws; LLCs usually 
have an Operating Agreement.

Operationally, LLCs and S corporations are very different. LLCs are governed by man-
agers or the members. Meetings of members are optional for an LLC. S corporations are 
managed by the board of directors, and officers appointed by them.  The shareholders elect 
the directors at annual meetings prescribed by the California Corporations Code. Failure to 
maintain these “corporation formalities” can potentially open the door to personal liability 
of shareholders called “piercing the corporate veil.” If personal assets are co-mingled with 
business assets, corporation shareholders and LLC members risk personal liability.

In the opinion of this writer, an LLC makes sense for holding income property or joint 
ventures. Income, in these cases, is generally not subject to self-employment tax. Self-
employment tax is a Social Security and Medicare tax that is paid by the self-employed. 
Members of an LLC and shareholders of an S corporation pay self-employment tax on 
their “pass  through” income. This tax is currently 15.3 percent (12.4 percent for Social 
Security on all self-employed earnings up to $142,800 and 2.9 percent for Medicare on all 
self-employed earnings). With the LLC, members are subject to self-employment tax on 
all pass through income. Shareholders of S corporations, on the other hand, are subject 
to self-employment tax only on the salary compensation set by the board of directors. The 
Internal Revenue Service can be lenient in their consideration of shareholder compensation 
so long as the compensation is “reasonable.” Income to shareholders in excess of salary 
is considered distribution of profits, and not subject to self-employment tax. Obviously, this 
ability in the corporation structure to limit self-employment is a big advantage.

There are some disadvantages to the S corporation format. For example, income and 
expenses are allocated based on share ownership in the corporation. LLCs, on the other 
hand, are not constrained to distribute income on the basis of membership interest. Single-
member LLCs, including husband and wife ownership, can report income as a “disre-
garded entity” and report income on Schedule C of their personal tax return without having 
to file a separate entity tax return.

There are other structural limitations to the S corporation form. For example, an S corpo-
ration can only have up to one hundred shareholders and shareholders must be individuals 
and certain types of trusts.

One thing every business must anticipate is a minimum annual tax and fee for the privi-
lege of operating as an entity. S corporations and LLCs must pay an annual tax of $800 to 
the Franchise Tax Board. This fee slides upward when the gross revenues exceed $250,000.

Ultimately, the choice of entity, of course, is up to the business owners.  

—Brandt R. Stickel, Attorney at Law

lagging, but it seems perhaps it’s the systems that are lagging—(eye roll). 
—Not everyone has a local healthcare provider. Not everyone has a cell phone. Not 
everyone has internet access. The county doesn’t have a directory of the population by 
category.

Hearing the legitimate feedback that not everyone is on the internet continuously, Cici 
[Winiger, Communications Manager] attempted a radio advertisement for a drop-in Ad-
ventist Health vaccine clinic in February, in Fort Bragg. Towards the end of the event, it 
was clear radio outreach was not sufficient. The goal was to reach a different audience, 
but it didn’t generate the demand social media creates. My post reached too many, but 
hand-selecting would also be met with angst. Impossible circumstances, and it was 
important to make the most of those forty-five doses. I applaud Cici for the attempt to 
improve equity. She’s been the best face for Adventist Health and works around the 
clock. I know how much she works, because of our constant dialogue over difficulties. 
All of the clinics have worked diligently in collaboration.

I understand the frustration with short notice. As we make the most of the situation 
handed down, there are times when short notice is the best we can do. My goals in 
order of priority: 

1) Maximize overall doses to 

Mendocino County (through com-
pliance, advocacy, supporting 
staff.)

2) Vaccines in appropriate arms 

as quickly as possible.

3) Equity in distribution. 

4) Mitigate public stress. 

We’re doing reasonably well on 
doses per capita, and timely appli-
cation. Compared to the state and 
nation, we’re near the top of the 
list. As demand levels off, I believe 
equity will improve. You can help 
by looking out for people less able 
to track announcements. If you 
have an elderly neighbor in need, 
be an advocate. Mitigating public 
stress is important, but we’re in a 
mode of choosing compromises 
and it’s not always the most impor-
tant. Hopefully upstream changes 
will address chaos. Whether or not 
you can see it, people are working 
hard for you. The actual delay is in 
pharmaceutical company produc-
tion and distribution. REM

By no means am I saying we should quit washing our hands and keeping things 
clean, but, since the virus doesn’t stay viable on clothes, doesn’t stay viable on 
Cheetos bags nor cabbages, doesn’t stay viable on magazines and newsprint, can 
the unuseful protocols now be officially canceled? 

As you can see, the article hit a nerve in me, and I fired off my response. To my 
surprise, The Times published it in their online pages.

 Here is the comment they posted:

 Zida Borcich | Fort Bragg, CA
“I publish a monthly magazine in Mendocino County, California: Real Estate Maga-

zine. The rules imposed around surface spread have had a negative effect on my abil-
ity to distribute my publication to its usual readers in this tourist-supported economy: 
motels and restaurants, the lobby of the hospital, coffee shops. I’ve questioned the 
need for these regulations for a while now, and their harmful and suppressive effects 
on my own small business. How many other business owners are seeing these stul-
tifying effects on income resulting from unhelpful, out-of-date regulations? Similarly, 
at a recent outing to the outside dining area of a local restaurant, the stench of bleach 
was so strong on the table where we sat that I couldn’t eat. Experiences like that do 
not encourage diners to return. In the interest of preserving at least some sem-
blance of economic viability, cities and counties and states need to update 
their health edicts based on these most recent findings, not to allow them 
to ossify even after their effectiveness has been disproven.” Really.

Zida

ABOVE: Dr. Jim Katzel gives Lety Valenzuela, owner of Los 
Gallitos Mexican Restaurant, in Fort Bragg, her first Pfizer 
vaccine at an event held in February, in the parking lot of 
the Church of Latter-day Saints, put on by Mendocino Coast 
Clinics. Medical officials are encouraging everyone to con-
tinue to wear masks and maintain physical distance, even 
after vaccinating. The new variants pose new questions 
about contagion and non-symptomatic spreading. 
Photo by Zida Borcich.
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BUILD YOUR SEASIDE DREAM!
Fort Bragg    MLS 27447
$269,000

GEM OF WESTPORT
Westport    MLS 27439
$289,000

MENDOCINO COAST OCEANFRONT
Little River   MLS 27135
$1,900,000

COMPTCHE HEIGHTS
Comptche   MLS 27399
$2,500,000

LAND

VILLAGE LIVE/WORK
Mendocino   MLS 27129
$1,550,000

OCEANFRONT OPPORTUNITY
Albion    MLS 27541
$649,000

NOYO TIMBER RANCH
Willits   MLS 27339
$1,500,000

OCEAN VIEW DRIVE
Fort Bragg    MLS 27248
$405,000

BUILD YOUR MENDOCINO DREAM!
Mendocino       MLS 27677
$259,000

MENDOCINO OCEANFRONT
Mendocino    MLS  27568
$685,000

OCEAN VIEW TWO ACRES
Fort Bragg        MLS 27672
$690,000

STILLWELL POINT
Little River   MLS 27404
$2,900,000

LAND

COMPTCHE GEM
Comptche    MLS 27669
$649,000

TIMBER AND TWO PARCELS
Fort Bragg   MLS 27029
$995,000

OCEANFRONT PARCEL WITH PERMITS
Mendocino    MLS 27532
$895,000

SEASIDE SPLENDOR
Mendocino    MLS 27552
$3,995,000

STORIED LANDMARK IN CASPAR
Caspar    MLS 27601
$1,700,000

Barry Cusick, Broker Assoc. 707.813.8430 Sarah Schoeneman, Realtor® 510.418.0070 Kira Meade, Broker Assoc. 707.357.2194 Chuck Meissner, Realtor® 707.684.6388

Cheri Osborne, Broker Assoc. 707.357.4414 Meghan Durbin, Broker Assoc. 707.272.9681 Dale Simpson, Broker Assoc. 707.813.4051 Linda Simpson, Realtor® 707.813.0964

Jim Eldridge, Broker Assoc. 707.813.8134 Johanna Hopper, Realtor® 707.357.3694   Jessa Poehlmann, Realtor® 707.813.0424 Justin Nadeau,  Realtor® 707.972.3184

Art Love, Broker Assoc. 707.972.6585 Noah Sheppard, Realtor® 707.813.8138 Bob Jetton, Broker Assoc. 707.734.0417 Greg Burke, Broker/Owner 707.489.7027

Direct Lines

TWO LOCATIONS TO SERVE YOU 7 DAYS A WEEK

Each Of� ce is Independently Owned and Operated

www.mendosothebysrealty.com 703 North Main Street, Fort Bragg
707.964.3610

1061 Main Street, Mendocino
707.937.5822

OCEAN VIEW RESIDENCE
Westport      MLS 27670
$624,000

SOUTH CASPAR SEASCAPE
Mendocino     MLS 27692
$2,400,000

STUNNING LOCATION
Philo     MLS 27673
$2,100,000

INGLENOOK OASIS
Fort Bragg    MLS 27695
$785,000

DOWNLOAD OUR FREE

Mobile App 

it makes looking for properties easy!

w

Locally owned since 1963, 
Mendo Realty of Mendocino Inc. 

has been a partner in the community 
and leaders in Real Estate 

combining excellence with integrity.

Thanks to your support we continue 
to produce at the highest level.

Global reach to us means 
offi ces in 70 plus countries 

or territories.
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Gale Beauchamp, BROKER    gbrealty@mcn.org
Carol Ann Walton, REALTOR®   cwalton@mcn.org
Masha Grohman, AFFILIATE BROKER    mashabyc@yahoo.com 

  Gale Beauchamp Realty �
 345 Cypress  |  Fort Bragg, CA 95437  |  tel: 707.964.5532

Gale Beauchamp, broker              gbrealty@mcn.org
Masha Grohman, affiliate broker   brokermasha@gmail.com 
Cheryl Covington, realtor® cheryl@cherylcovington.com 
Tom Hawkins, broker-associate  tomhawkins.gbrealty@gmail.com

PEACEFUL QUIET 
ELEGANCE
found in this lovely, upgraded, 
3 bedroom, 2 bath, 1,608 sq. ft. 
manufactured home in The 
Woods adult living community. 
Newer redwood deck with artfully 
designed privacy accents take you 
to the front door from driveway or 
garage side door. Generous living 
room with vaulted trey ceiling, 

large windows, and tasteful laminate � ooring. Formal dining area with beautiful tree and 
rhododendron views. Sunny kitchen has skylights, extra counter space, generous cabinetry, island 
with cooktop. Primary ensuite bedroom located at the back of the home. Second bedroom has 
private door to enter hall bathroom, third bedroom is currently an o�  ce. Beautiful laminate 
� ooring throughout. Detached two-car garage, new forced-air heater, newer paint interior and 
exterior, roof (four years old), and automatic generator.         (27698) $349,000 PENDING

HAVE IT ALL! Coastal living 
with beautiful forested views, a 
seasonal stream, and location 
minutes from MacKerricher State 
Beach and downtown Fort Bragg. 
Tuck away in this 1 bedroom, 1 
bath cottage on 2.25 very quiet 
and private acres. Living areas have 
tile � ooring; the kitchen comes 
with great cabinet space, gas range, 
refrigerator, and dishwasher. Large 
bedroom opens to deck and has an 

adjoining room with wood stove. Nice detached but nearby studio, attached garage, two-car 
carport, storage shed, newer well, irrigation system, small pond water feature, and more. Built 
in 2000, three miles north of Fort Bragg. A must-see.             (27711) $489,000

AWAKEN TO FRESH AIR 
and forested tree-top views in 
your hideaway retreat where 
rustic mingles with modern. � is 
roomy, 1 bedroom, 1 bath, 1,020 
sq. ft. home situated on 2.06 acres 
o� ers a unique environment and 
floor plan built with historical 
repurposed materials. Living room 
and kitchen are open living area 
with bath on main � oor. Kitchen 
features butcher block countertops, 

stainless gas range, hood, refrigerator, and dishwasher. Recycled sealed bamboo � ooring 
throughout � rst � oor and glass door to a gated deck. Top � oor large bedroom has open 
forested views and two sliding glass doors to a sundeck. Bottom � oor basement doubles as 
o�  ce and laundry room with exterior entrance. 2016 renovation included updated plumbing 
and electrical.                  (27699) $479,000

PRIME LOCATION 
in the sunbelt out Sherwood Road 
east of town, this great one-acre 
parcel has been nicely cleared of 
brush making it very easy to see 
the full property. A corner lot, it is 
partially fenced and deep enough 
to place a home back o�  the road 
for privacy. Come take a look at 
this fine spot for building your 
home. A rare o� ering. June 2019 
preliminary report by Rittiman 

and Associates shows two sites for aerobic system on southern portion of parcel. Wet weather 
monitoring could result in a less expensive design.              (26866) $175,000

 WHERE ALL YOUR BUILDING NEEDS ARE UNDER ONE ROOF

BUILDING MATERIALS

 835 STEWART STREET  FORT BRAGG - 964-4086

 LUMBER  
WINDOWS

HARDWOOD 
INSULATION 

ROOFING  
GARDEN SUPPLIES

PLUMBING 

FENCING
PAINT MATCHING

PANELING
BRICK & BLOCK

VANITIES
CHAIN SAWS

DOORS

ELECTRICAL
SHEET ROCK
HARDWARE
PLYWOOD

TOOLS
CABINETS

STAINLESS STEEL

MORTGAGE CONSTRUCTION HOME EQUITY

NMLS#472412

Lake County & Mendocino County

We are here to make your homeownership dreams a reality!

Competitive Rates • Low Down Payment Options
Loans Serviced by Savings Bank

(707) 462-6613

estate plann i n g 
trust administration

probate 

Margaret Mary O’Rourke
      at t o r n e y  at  law

mendocinolegal.com

707.937.42 12
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